An n u al Taiwan

External

Report

Trade

Development

2 01 9 Council

NEHEILIEE

R

& TEREMHNESRRGE

TAITRA Taiwan External Trade Developmen

t Council

I Since 1970

LR

(hed

Hiht
=7E TSt

HBA R AE



#x Contents |

FERKFE From the Chairman

2019 F A EZEEE T 13X Overview of TAITRA's 2019 Operations

s « EEEEHD JRRE2 M International Marketing - Focuses of Market & Industry
IRASEEEF R The Taiwan Excellence Campaign

HERISEE % Promote Trade in Services

JREZERT 5 Market Insights

HESIF7% Digital Commerce

HEEIEBRE 2 A International Trade Education

PHEZ TRE X Taiwan Trade Shows

HESEZEEZ Promote Taiwan's MICE Industry

B4 B IR R B A Y ME EEBR TS External Relations

#H#% @ Organization Chart
EEE 2% The Board of Directors
EIJME (I REAME B % 1 Overseas & Domestic Offices

VB E 2Tk EE TAITRA Around the World



EERF
SHEXPHSERUSZKEETISRNOEE
20195 HEIMINESELOE 5 #%6,151.98%
7T B2018FEMIERIR0.6% » HO#E3, 2938 %
7T HIERIR1.4%  BHORRMHENEER - BA
FIMRFNEMEERE - #xE BRREFREH
AERBIE17.2%  7.7%RK2.1%EIRE °

SIEREUGBREREBITERFRERE
EEER  2019F A SR HIE316/EBIMNAHER
EE)  A0RAEERERE - HIRBEESE2,347X
R (P H234189,688B%TT °

BLEHMEER - AEE2017FEBEREFKES
FREEFERTHS - 2019FEEE - FE - i/ - BX
755D - SERERMSBSERZRE  FLEEEE
X1t ~ 8K AZI'%EJH&%%HE?%%%HE)@M 1)
EBE R EE TR 4 S R A EREH
o BRAZFRERTHISEEER  REKBISE VI
¥ HEREREEHEERAVINgroupEEEHKER
RMERIEE IT%%EJ)J'?&PSH’ETEiEﬂFE*H%J‘I‘I&ED
e LEEERIREEM - / ”

?EE%E&EFE%?‘:‘E B EMER BT EER
&'=Fﬁl@2&[1iHﬁ?fJﬂE%ﬁé%ﬁfﬁ&E&ﬁiﬁ@l ’
Wi FE LA B IR TR R S BE S BRI PO
;{E:_EL)\’@EHTmﬂﬁﬂiaﬁﬁ“ﬂzﬁﬂzxumiﬁiaﬁﬁ &1/
E., TESR a5HJIﬁakéﬂhl@’iU#ﬁﬁﬁik%ﬂiﬂ"é
IEEBPELahavE {ERAER © (€ LABIBEBERI#OurCrowd
K MaverickVentures Israel IE%InnoVEXE 1)
W%ﬁaﬂ"jﬁﬁ_ H— /m# ié‘éﬁﬁ%%l%%ﬂ
ZEERSRE  URFERSHLRRE WEER
HES NEBNAEH BERLESEREEL

CERFRLEST  BHEEREAGRBFEER

TLESERIRER -

EXASRAHES - BAIKL T EXHHIRF
D, E—ENEEXEREERREZZEF -t
EREAXEBHERHE  BERRERBALER

02 4MEHE T1EFER TAITRAANNUAL REPORT 2019

BRE-MWHBHEBRIREE  RSERE 5 &
HoEXEDS  FEEDRFEHERR  #HIEST
A - 1S BHEXRBERR  BHAEER
W BEEE - RELREREDHHRERMINSL
B/

BEERIREEIRT - KE2019F8552
E5,0005KEXE - #HIE "Th)EEEERE, R "5
IXBRERARE ) @ WEASZHERSE RABREBA
B THRABERBE  HEBHHSEER - &
BUEHSRRERE TREEXRRIZEE - 5FA
FEBANRSEREH2IR63ER - ZHH AR

JIHERERRKERED  RESEEEIMEREM

CEOHCEE - RENEM S MR ERRTHESE -

AHBGHBRERE  HERCEEHTHE
o ASHNRS THOCENENE,  AREE
SR IRBI A - A HABIEABN BEE R
B HEETHONL MR ERB AR 1
RREBSE  BEECEBEREERMES LR
Bk RERERERNEERETS  BBAE
R BB RRAERNS - 2 HEDRER

VESRR -

HERISREES  BHFHE  HRE
RRB—REEHYHASHHA TSR S5 -
:mmﬁﬂ§%3m4ﬁwﬁﬁ.¢é¥MEﬁm
ERAAIREEER Fk%ﬁ%ﬁ“%ﬁﬁﬁ;ﬁ
BUEENSGE, RO RO ST 8
HEBHER ) BREEEE LR %@% BEE

. Eiﬂmiﬁ'
jﬂ TS EER
o ¥
W

03



Since TAITRA was established in 1970, it has been
committed to facilitating the exploration of business
opportunities around the world for Taiwanese
companies. With the changing global economy
and advancing technology, companies that close
gaps in digital skills will have more advantages to
compete in the global market. Today's challenge
for TAITRA is to assist businesses in setting up
strategies to promote digital trade.

In 2019, TAITRA successfully coordinated a
total of 316 promotional activities overseas,
hosted 40 Taiwan Trade Shows, served Taiwan
enterprises 82,347 times, and generated business
opportunities worth over US$23.49 billion. The
following reflects TAITRA's aspirations:

The New Southbound Markets

TAITRA hosted five large exhibitions, the Taiwan
Expos, which were infused with bilateral industrial,
cultural, tourist, talent training, and medical service
elements, in Indonesia, India, Vietham, Malaysia
and the Philippines. In these countries, TAITRA
also employed event marketing strategies to
enhance the global visibility of Taiwan Excellence
awarded brands. In addition, to help build up
strategic partnerships overseas for Taiwanese
companies, TAITRA acted as a bridge for Taiwan's
automobile, electronics, and smart medical
companies, as well as Vingroup, the largest
private conglomerate in Vietnam. Furthermore,
TAITRA proactively offered business information to
Taiwanese companies regarding potential business
opportunities in Gujarat, India, and Java Integrated
Industrial and Ports Estate (JIIPE), Indonesia.

The Emerging Markets

TAITRA focused on countries in Central and
Eastern Europe and in the Middle East, and in
particular held many trade promoting activities in
Turkey. Moreover, in order to better connect with
Israel's high-tech companies and start-ups, TAITRA
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From the Chairman

set up its Taiwan Trade & Innovation Center
Tel Aviv, Israel, and cooperated with Tel Aviv
University to jointly organize strategic business
management courses in TAITRA's International
Business Administration Program. Through these
endeavors in Israel, TAITRA successfully invited
the two leading venture capitalist firms, OurCrowd
and Maverick Ventures lIsrael, to join the InnoVEX
session of the Taiwan Trade Show, COMPUTEX
2019. TAITRA also expanded its search for
business opportunities in Russia, and provided
a bridge for the top management of prominent
companies in Taiwan and Russia. For example,
ASUS and GIGABYTE in Taiwan connected with
Russian ICT companies.

The Developed Countries and Mainland China
Firstly, in order to support industrial and trade
cooperation between Taiwan and U.S. enterprises,
TAITRA established the Taiwan-USA Trade &
Investment Networking Center. Secondly, with
the launch of TAITRA's Bridge Building Project,
Taiwanese companies have connected with
Japanese mega-corporations for potential business
opportunities. As for Mainland China, TAITRA
managed the network for Taiwanese and Chinese
companies by holding various activities to promote
trade.

Marketing Alliances
TAITRA continued to lead its established marketing
alliances in showcasing their products globally,
including smart city businesses, electric vehicles,
green businesses, and bubble tea businessei.,

"

Services to Taiwan's Industrial Associations
and SMEs e

TAITRA conducted surveys and.i’nterviews with
over 5,000 companies and also held panel
discussions and round-tables forslocal associations

and small and medium-sized enterprises. In

e

addition, with the outreach of its five domestic
offices and 63 overseas offices, TAITRA
effectively conducted international marketing
to promote Taiwan's agricultural products
overseas.

Digital Strategy and Transformation
TAITRA sees itself as a pioneer and at
the leading edge of world trade, and aims
to facilitate the seizing of digital business
opportunities worldwide for Taiwanese
companies. TAITRA has proceeded with
digital transformation by setting strategy to
promote digital trade and by fostering the digital
mindset of its staff. To better serve Taiwanese
companies and local associations, the strategy
practices included offering big data analysis and
one-stop services, and utilizing Taiwantrade.
com to foster an ecosphere for digital
commerce and broaden global e-commerce
networks.

It is TAITRA's 50th anniversary in 2020. TAITRA
stands today not only as Taiwan's foremost
trade promoting organization, but also as
a pioneer of the digital economy, and as a
leading proponent for new business models,
with significant implications in the evolution of
Taiwan's external trade. In the years ahead,
TAITRA will chart a path for the external trade
of Taiwanese companies, and will stay focused
on its digital strategy, digital transformation,
and connectivity with start-up industries and the
next generation. : :

. #

-

- -

Chairman
James C. F. Huang
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Overview of

Exploring Global Trade Opportunities BB RERE  H2017HEE EERCEE M HMEBELBATH >  SHARENT TEEE e ERRT SRR 752.0
m @S IHIEH234(50 688 B E T MR BRXERTE  F BRED FRERFES  ISEXBAEER  EXEREEHE, - #H hR - S@{EErEEA
- e " - KEEE AR ZIRTI5 6EFRmMEE « 10EmmEN W SEEE BETHARNRASEE )
O pe ratl O n s created business opportunities worth over US$23.49 billion B8 TEEERE , 0 BhE BN BiEnie Offered improved
@B MR EEN31618 Continued to probe 2 340X BHEEE - B3 2B30 qumed marKetln'g . Inte.rnatlonal Marketlng
held 316 activities overseas overseas markets, B\ K2E alliances for Taiwan's antlnue_d to advance Advisory Services 2.0 to
O AE T 1084,7535 K including the New . Indus.trles of sma.rt Taiwan's industry Im.age SMEs
i ’ A . Southbound markets Held 14 TAIWAN EXPOs in Machinery, electric Enhancement Project
served 104,753 buyers for business matching and Mainland China, as 10 cities across 6 countries  vehicles, etc. (IEP), as authorized by
@R ERE R HISRE25E well as emerging and  (Indonesia, India, Vietnam, Taiwan's government,
conducted 25 industrial & market research developed markets Malaysia, the Philippines, and to enhance the nation's
MR EK Thailand) and has attracted image in targeted
55!&*# 2,340 exhibitors and 300,000 markets

visitors since 2017

.

Exploring Global
Trade Opportunities

AFEE - Promoting Digital Trade SEWAALTRE- TONE TAITRA, 58 -8 EMEBARRANTBRELEHOML 8  HGCoogle - Amazon - eBay + Facebook » .k
RIS E O L BT iS5 2628 FBRHIE A RIS E AR £ » 12(HH BT AR S O, - IRHOSEBE 2% WA S ARERRIITHEEAE -
= BB i B R E BB 885 ROTEABEEIU BB TR RS RS S NNERTS

attracted 32.62 million visits at Taiwantrade.com

Training &

Talent Matching DPrQE’T}QIEin% Q@ EEEIE ST TS 08B IERE S Launched the "ONE TAITRA" project to Continued to exploit big data to analyze Formed strategic alliances with prominent
“ el It facilitated 280,000 Taiwan products on international add value and efficiency to its services by the dynamics of markets & industries industry players in the fields of digital
TAITRA e-commerce platforms leveraging digital technologies to implement strategies for exploring commerce (Google, Amazon, eBay and
he | of P
businesses in overseas markets and Facebook), online payment, logistics and
provided 38 companies &27 associations third-party verification to provide services to
with analytic reports members of Taiwantrade.com
ﬁg%@ﬁi’xﬁﬁﬁ% ".‘
L 5 ' iwan's MICE Industry ERALHAESROREARRESERL  WHMOSERELE SEEEHE1EE  BOHFISEEEH - 01325 EEkE
R BB e RS Fostering Taiwan
e, - — N, E;i\ Y 'm‘ ~;l \“’;ﬁ s DiB8E 4Z3; = &AE% W=
Planning for Fostering Taiwan’s O=EERIERE BREFEF UM g*f{ 6,300fEMAL - ATNERMBRSD REIEESR BBNHERESH BREIE
Global Business MICE Industry helped Taiwan's MICE Industry reach a truly global level by Held 40 Taiwan Trade Shows with an Facilitated the winning of bids for 291
Deployment operating TWTC and TAINEX 1 & 2 Became one of most significant exhibition attendance of over 10,000 exhibitors and international conventions and 132 incentive
@IRL0BEESER venues in Asia by offering 6,300 booths 80,000 overseas buyers travel programs in Taiwan
held 40 Taiwan Trade Shows provided by TWTC and TAINEX 1 & 2
byu s’_
Planning for Global Business Deployment EESBRMHCESNEING WA 2018ERIDENAS  MENFTRE  BTENBKIHR0 ORNEHRORERRSTHEND
~ = A s e pE RS BB T RS Fﬁ%%ﬁ P 2019F ISR LIS hAER  DF E;'E?%rhiﬂ%ﬁﬁ?&'ﬁﬁf#@%ﬁ‘é%@%@%lzﬁﬁ‘ﬁﬂﬁia’% CEE
AEE19T0ERIIES  RHRETEHIESHE  OHIcEBMNER . | B8 AR AR Rt A R B
B c MO « ASSIEEER SIMNEL 4 operated 63 overseas offices Continued to foster connections
2 b =) Eﬂ F e E __lﬁ&/_ﬁi 5 _._,E O FIETEE0E2,3475 R with overseas buyers for potential Set up 2 new branch offices in New Continued to operate Taiwan Product Centers (TPC) for
MO SR RSDEIR RBRAE BT sonved enrprisos over82.347 tmes e e s Dkt manager, Oveess
ol 2z = i & N ’
fﬁ : Eﬁiﬁ'aﬁ&%éﬁﬁgﬁglgﬁg’ﬁﬁ ° Tel Aviv (Israel) in 2019 with affordable pricing, and a service center at the Jebel
Ali Free Zone of Dubai for providing streamlined services
TAITRA has been Taiwan's foremost nonprofit to assist Taiwanese enterprises to set up branch offices
trade promoting organization since it was .
established in 1970. By integrating its resources AA L BIES ‘.“.‘
and overseas offices with the government's, Training & Talent Matching ggf;;hg;ﬂﬁi%ﬁmﬂf ;ﬁi%g%%i?%;ifﬂg iﬁfﬁgiﬁz%%gﬁ%ig Eﬁ/\ﬁiﬁ;ﬁﬁ%ﬁﬂiﬁﬂﬁﬁbﬁﬁﬁ
: : N . _ RS SN E EETFLGT TSR B R TEERF 0ERE SEER » Contact TAIWAN#E
TAITRA organizes delegations for overseas frade  @umuIBRERESAT3014AR o B CESHISEHN . SRR, MR ZRUENRE  RANDRE SEENRE. T HEGHBOREESENEEAL
shows and business visits. sets up procurement conducted training sessions for 3,014 professionals in WREEMASEI  SEAAE  SRIANET TINER e
and business match n%eetings conducts international trade LERDEBL Conducted ITI Job Placement activities
) it « " " rERRE Collaborated with Lahav Collaborated with Microsoft to facilitate job matching between
digital marketing, connects with international .i%égigﬁ;ﬁagaga‘l’% P EEIRH232/ICEM ~ 44(ZCMP » Offered a range of training  Executive Education of Coller = Taiwan, and the American  Taiwan enterprises and professionals in
: . T . L programs in marketing, School of Management, Tel- Institute in Taiwan to jointly international trade; the Contact TAIWAN
e-commerce platfo_rms,l holds Talwan Trade implemented the MICE Certification and Training Project in international trade, and the ~ Aviv University, and jointly organize a "Corporate Al  project aided Taiwan enterprises to
ShOWS, and fosters Taiwan's MICE mdustry. Taiwan and trained 232 professionals certified by CEM, 44 MICE industry organized the Strategic Business  Strategy" workshop on Al  recruit overseas talent

by CMP and 75 by CIS Management Program IV systems
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miz & ﬁﬁﬁm' L) International Marketing
E eS0T Focuses of Market & Industry

#FEEmE ~ FEMHE - PEAEREEARAE TENIATS  AEUERERHEES - Bt
EEIRITSHILTORAE © A R™IS - MBRRIFIES - PHEE S EHRES) - 2HREIMKEH

RS -

With a focus on both trading in goods and in services, TAITRA aims to serve and assist b/ i ——g 1=
Taiwan enterprises in expanding into the four targeted overseas markets of New Southbound I*%#¥ﬁﬁrﬁl % Eﬁ TE%E m iﬁ
markets, Mainland China, as well as emerging and developed markets. TAITRA helps these Developing New Southbound Markets & Emerging Markets

enterprises to explore business opportunities by leveraging traditional channels and online
platforms, and also by employing innovative and appropriate initiatives.

[ - N R il EELZR-FaEBERZARETFE
TAIWAN - AR TAIWAN EXPO - The Premier Platform for
EXPO _ LA, { .} Interacting with New Southbound Countries

FE2ETRE ) B2017FEEE1458 0 BEHE ~ HE
Hm ~ BRI D ~ FEERE MEREGEREZR « 10EHT - Rt
0BARZE » WREBASMEERIERE » AT EE LB
4,1008 > B2EEXTREBRE NEEEIFrmAIBEZR » BKIh
MR B - AT~ BREIKEXSFETERM @ ER
FHESEARZBRENZEEERANERNTE @ EME
E2BEREEACNRE  BUIRAHEERERETR -
TAIWAN EXPO has been held 14 times in 10 cities across
6 countries, including Indonesia, India, Vietnam, Malaysia,
the Philippines, and Thailand since 2017. It has attracted
300,000 visitors and received more than 4,100 reports from
domestic and foreign media.

TAIWAN EXPO has effectively enhanced Taiwan's
international visibility and image, and it has promoted
Taiwan's industrial image and national power to the New
Southbound countries. It has also successfully deepened
bilateral interaction in different fields, including culture,
tourism, education, medical care, and many other industries.

In addition, TAIWAN EXPO has not only encouraged people
from ASEAN and India to become acquainted with Taiwan,
but has also attracted more people to visit Taiwan or plan to
study here.

!l g ’ Ly =
ER/BERNEHLBNBEL » 2019FHNERE R%%Eﬂ%ﬁﬂﬁu EXE 0 EED#\&%
In 2019, the opening ceremony of TAIWAN EXPO in India proceeded with a tea theme and presented the common cultural tradition of
"Serving Tea" in both Taiwan and India.
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B EBRER B ER TS
Assisting Taiwanese companies in investing in
New Southbound countries

2019 A SR L EN e L EN ERYREIR MRS BURTERT I B AT IR AV - GBI R 2R

LENRERENTHIHEN  BEREMBIEAEXK -

e AEM1AXIKABAESNMNELSTHFNRERES - KESBEEHRE - RE
MR BIZREER ~ RACREHK - BT ENAARERS  URRNSEEN "5
KRE®RE , WIBBI00ZKEL N - HREFLEMOUEE » BRESEIER AR HEY
SAFMERAT - MEFEPREEZRATDESTUFMNNBAFLERRAR - A8
BEESEFREIEN "THNMIAGERE | RREEES - aR=EEXESELR
i EERYET/NEHAISMEARER CBIR » BEH%53,0002EREAZEE -

o WEKEE LN BN AERENEME MRTIE LEEERJIPE)NRIL "2EEE ,
AgR12AREHRE "THedh IxXBEEEE |, REHPE » HEK3|I50HRMEE
e

In 2019, TAITRA focused on business opportunities related to the implemented

policies of policies of Indian and Indonesian energy subsidies. To assist Taiwanese

companies in seizing business opportunities and investing in India and Indonesia,

TAITRA conducted the following seminar and delegation for the companies.

e In January 2019, TAITRA organized an investment and trade delegation of 36
Taiwanese companies to attend the Vibrant Gujarat Global Summit 2019. During the Summit, TAITRA
held the Taiwan Investment Seminar to introduce Taiwan's top-notch companies and attracted over
300 Indian professionals. And at the MSME Convention, TAITRA's Chairman Mr. James C. F. Huang
was invited to give a keynote speech on 1. how Taiwanese companies' business advantages could
mesh with the needs of India's companies, and 2. building a bilateral SME's eco-system.

e In December 2019, TAITRA held the "JIIPE-Taiwan Zone" investment seminar in Taipei to introduce
a zone co-planned by Taiwan's Ministry of Economic Affairs and the Indonesian government at the
Java Integrated Industrial and Ports Estate (JIIPE) in Indonesia. The seminar enjoyed the attendance
of 50 Taiwanese companies.

FRERMIEMN TS

Cultivating African Markets

RGP REHEIEN TS - AERMe T EERIE
NHBEBRAE | FEEABUTLAEENE @ I
BRHTENE B GBI » RS -

2019F A REESGREBERTE « WAKLE
=R RETSEK  SEESEERIEIEM12
» 0 B PO B SE BU RS fe SR B A 22 2 B it
IR ° AE7E20194F "FMPEHA » BRELRT
e~ REAMELFEIFFHREEE - RKRMBHE
DB LAANDEEDZEKBERNE® - 212K
FIEIFME ERIMF G © I RIWARZEECA

2019 "IRMEIHEE L —SENEEREE YA

b TR Rz 2 A =5 1w
Afrigan buyers met with Taiwan suppliers on 2019 Africa &_)& }a”ﬁﬁﬁﬂgiﬁ ™ E%%%E’%}ﬂﬂﬁﬁﬁ
Business Day. H RRAERERE  RRES  XIBRFESH

BEEE -
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2010 ERFAINRESES  EENARHRESUAENENAREESFRTER
The Taiwan Fertilizer Co., Ltd. and Gujarat Narmada Valley Fertilizers & Chemicals (GNFC) signed a MOU at the Vibrant Gujarat
Global Summit 2019 in India.

To promote the bilateral trade between Taiwan and African countries and to assist Taiwanese
enterprises in taking advantage of business opportunities in the African market, TAITRA's Taiwan-Africa
Trade Promotion Office (TATPO) has been acting as an integrated platform to both public and private
sectors. In 2019, TAITRA sent trade pioneers to Africa, organized trade delegations to 12 African
countries, and led delegations to local exhibitions in Eswatini and Nigeria. In addition, on Taiwan's
2019 Africa Business Day, TAITRA invited representatives from Eswatini, Nigeria and South Africa and
buyers from Tanzania and Algeria to share their political and economic insights and African business
opportunities. Furthermore, to strengthen the effect of the Taiwan-Eswtini Agreement on Economic
Cooperation, TAITRA invited Eswatini enterprises to attend three exhibitions in Taiwan and the results
were highly praised by the participating enterprises.

EBEUNH EHS

Advancing in Eastern European Markets

PREBERBKHRERE  WREBERKAFEAVEFR  METSHHEEN - AE2019F##E 20194
REMSHEEESZENNEZE), @ TERBREPRR7ELEET  STHEESRELMSERE 2%
BRI NERIEHERER - It BETERM2019FFONEHE - BRBFHNETREPRMER
e - BENSE  REECXETEZAHS @ IRHRHEEIETEHEES - BRFREH TS
AR -

Since Central and Eastern European countries have become both politically and economically stable,
their increasing demand for consumer products and intermediate goods indicates a great potential
for business. In 2019, TAITRA not only hosted two trade missions to explore markets in seven Eastern
European countries and Russia, but also sent trade scouts to gather the latest market information
and to explore trade opportunities. In addition, TAITRA's “2019 Trade with Europe” in Taiwan had
more than 50% of the attending buyers coming from Central and Eastern European countries, such
as Ukraine and Russia. The event served as a successful platform for Taiwanese companies to meet
foreign buyers face-to-face and pursue cooperation opportunities.

11



FHRPRE DTS
Exploring potential markets in the Middle East

RERthE A OBE2E  RTERE s @ ZEBNAEES A HEON
K38 - EMIEBN AR L IR(CBER + HREEFRYARED T RBALER
5 o 2019F AR RIRERRMIZENEHE » IKEE HRK  BH2EHR
HERBER « SREH - THEEMEW  KIBERm# ARG H7E46
RETRZLRE - HIRFUEIEISIR « b RSFFIEEM T 3
&E - BRBGEM e LB RRRERAERND SHRAME - 5
BT

TEHERREUGEXERBENRZE - BHRNBERTEM T RINZMNE
O - BETHEGHEY NG SEEDERN70%  EREERRSAEO
Mi5 o 2019FAGRFIBIREEN "mAEHA ) BB TEETRE
RSN WM BEFHHBEER Tt EHSZERE, - LEBBCEE
W~ BRBE - el BEEFXRRTIERTEXEERM - IRHERER
RTFE  TEEREETRSIBBI00ETEE - EF RIERTRIAL -
2019F 128  AEBESHEFRECRABF NP RMEHAEEE
MRS AR R R E R REZE (KAUST) » KEUEZAI Salem Johnson
Controls P BIE _ KA ST ERMAR @ AHKBANRKKREREZERS
fE -

The Middle East has a population of over 200 million. In addition
to petroleum related business opportunities, the Middle East
nations are actively promoting industrial diversification policies to
reduce their reliance on oil exports. This has led to a significantly
increased demand for imported equipment and raw materials
in the Middle East market. In 2019, TAITRA explored potential
business opportunities for Taiwan enterprises by focusing
on 2 Middle Eastern countries: the first was Turkey due to its
industrialized status and role as transport hub for Europe, Asia;
and the second was Saudi Arabia, which is also known as the
biggest economy in the Middle East.

12 HME 1 & TIEAFR TAITRA ANNUAL REPORT 2019

1. THEAMEBBY | 201906 Lt HH
SEBERIM T EHEEZEERE
M o
Turkish people love Taiwan's
famous Bubble Milk Tea! The 2019
Taiwan Business Day held in Turkey
successfully promoted Taiwan's
advanced industries and culture.

2. 2019F + HHZEE » AGERPER
EERRENZEESHFEEEB0RE
E&M LT EHAnadolu Holding&El
During the "Taiwan Business Week"
in Turkey, TAITRA's President and
CEO, Mr. Walter M. S. Yeh led two
delegations of smart machinery
and green energy enterprises to
visit Anadolu Holding, a Turkish
company with an annual revenue of
USD 8 billion.

3. 2019F 12AAEEE S EEREZHE

BERRMNEENEEERDH I S
ffmtt R ERHRARZE (KAUST)
In December 2019, TAITRA's
Chairman, Mr. James C.F. Huang
led representatives of six Taiwanese
enterprises to pay a visit to the King
Abdullah University of Science and
Technology (KAUST).

Turkey is one of the few Middle Eastern countries
with a strong industrial base. Materials components
and semi-finished goods comprise 70 percent
of Turkey's imports, and this means that Turkey's
industry is complementary to Taiwan's supply
chain. It is no wonder that Turkey is Taiwan's
biggest export market in the Middle East. TAITRA
therefore led a delegation to Turkey and invited
Turkish buyers to join the West Asia Business Day.
During this time, "Taiwan Business Week" was
held in November in Turkey in order to provide
overall solutions by exchanging ideas with Turkish
enterprises on the topics of smart machinery, smart
medical care, green energy, and Halal industries.
In total, the event attracted over 300 Taiwanese and
Turkish VIPs, buyers and media.

In December 2019, TAITRA's Chairman, Mr. James
C.F. Huang led representatives of six Taiwanese
enterprises to pay a visit to the King Abdullah
University of Science and Technology (KAUST), Al
Salem Johnson Controls, and the Jeddah Chamber
of Commerce & Industry in Saudi Arabia. The visits
and meetings discussed possible cooperation
opportunities between Taiwan's smart industries
and Saudi Arabia's enterprises.
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EONEEBEEER RO

EEN Taiwan

B BN ERZERHE R0 (EEN Taiwan) % @ A EIHER
BI%EE - ZEFEITIHAHE » AREE - AGREMZHEEEOMN
DEERUBXERNBIBREH2NMEREXRAX SN TREILE
¥ENE  BMEREREA XS U TERMEECER U2 EH
AR ER B RN - BREYEEERA S KEBEE RIS
RMAETRE R T B R AT S E R

TAITRA has established the Enterprise Europe Network (EEN)
Taiwan and leveraged it to host over hundred events and
thousands of B2B matchmaking meetings with fruitful results. In
addition, TAITRA has continuously organized trade delegations
to Europe and assisted Taiwanese enterprises to attend B2B
meetings at international trade fairs in Europe. Furthermore,
TAITRA has invited European companies to join Taiwan trade
shows and to have face-to-face discussions with Taiwanese
companies. In this way, the European companies can learn
about Taiwan's most advanced technique and latest products,
and Taiwanese companies can discover opportunities for
business collaborations.
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1. EENBHHEM 23520198
EREEREERRERTR
Fir B BRE
An EEN European delegation
visited the Medical Taiwan
Hospital Smart Operating
Room Scenario Pavilion at
2019 Medical Taiwan.

2 2019F = XM BN LMARE

12 ARRERSINBN SR
BERERRER  KELEARE
S ERBERRESS
AITEEEZE - fdtmERRD
SEREEINE

The opening ceremony
of Taiwan-USA Trade and
Investment Networking
Center. Distinguished guests
from the left to the right:
ASOA President, Mr. Sean
Fogarty, Deputy Minister
of Economic Affairs, Ms.
Mei-Hua Wang, TAITRA's
Chairman, Mr. James Huang,
Director of AIT, Mr. William
Brent Christensen and Senior
Director of AmCham, Mr. Don
Shapiro.

PRI EE I ID
Taiwan-USA Trade and Investment Networking Center

REBUZX2HMUBHBEETE  ASEEHEREER HXEETEREER
ARSI - EE7EE B E(American Institute in Taiwan, AIT) ~ SSEIE)N BT H#
=& (American State Offices Association, ASOA) ~ 21t E(American
Chamber of Commerce in Taipei, AmCham) » BRI Z3ERBERMHL - HBiEEE
EEXFEPERZMNEE °

ZROMR A ARINAE ¢ #FH(Coordination) ~ 87(Consultation) ~ #4T(Market
research) * #1\(Referral) ~ 237t (Networking circle) » IRt =2 EXEHISHE
FHEM  EAEXLFESFRE  RESXLERBAFELARERRE -

To provide a full range of services for Taiwan and U.S. companies, TAITRA in
2019 established the Taiwan-USA Trade & Investment Networking Center as a
communication platform in cooperation with the following American institutes:
e The American Institute in Taiwan (AIT)

e The American State Offices Association (ASOA)

e The American Chamber of Commerce in Taipei (AmCham).

This Center operates with five functions: Coordination, Consultation, Market
Research, Referrals, and Networking circle. With these functions, the center
is capable of providing timely support to Taiwan enterprises to expand their
trade with the United States.
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In 2019, TAITRA's Chairman,
Mr. James C.F. Huang
led TAITRA's leadership
team to pay a visit at the
Toyota Tsusho Corporation
and discussed possible a
collaboration in the African
market.

2. 2010 H R =5 M5B E
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TAITRA hosted three activities
named "China Business Day"
in 2019 and TAITRA's China
regional directors shared the
latest market trends.

BAXEBEEE
Bridge Building Project between Taiwan's Business sector
and Japan's Mega-Corporations

RERERMEEABZTEBLERMN » ARt ARV E L BXMRE
ITREMTE LX?%%%F?E@%&R?% ZHEF LEEREVHERFEES
Fa o BRERRBEECER  RASMERABERSEAR  FASESE
BEBESBRITNE  MEEBRALFEEIRSFERD - 2019F 125
F R WA EHE - FNHEEFSERRMAEBLHESELENE
fERRE o Hh  KIBAE « PREBENKEEANRENE ] - B2EER
EERmMEIVEANBATS - AREMEELEREANAADGEBEEER
NEIZEPH o

To strengthen Taiwan-Japan business ties, TAITRA has developed
communication channels with Japanese mega-corporations by taking
initiatives to facilitate business collaboration and by holding regular
discussion meetings. With a long term view in mind, TAITRA has been
offering a platform to maintain economic connections between Taiwan
and Japan. In 2019, TAITRA facilitated Taiwan-Japan cooperation for
businesses in African markets and for businesses related to medicine,
food, startups, and electric cars. Furthermore, thanks to joint efforts
by TAITRA, Itochu Corporation, and the Taipei Economic and Cultural
Representative Office in Japan, Taiwan's processed pork products
successfully entered the Japanese food market for the first time in 2019.
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Developing Market in Mainland China

RBHRBEREREDE  2019F A HPEABERETHA
"EmE_=ET, © THEBCREEMRAE, « TER
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B*Hi%Lﬁﬁﬁﬂ/ﬂlJé’éi‘%@JEJ ABEIREZNEAS -
Following the governments' policies, TAITRA targeted
Taiwan's four competitive industries and explored related
business opportunities in the China market. In 2019, TAITRA
hosted nearly 50 events for the China market. For overseas
activities, TAITRA hosted two Taiwan Trade Missions
focusing on the Senior Lifestyle and Health Care Industry
and organized delegations for 11 trade shows and also led
delegations to the following three expositions:
¢ The China International Import Expo 2019
e The China-ASEAN Expo 2019
e The Cross-Straits Fair for Economy and Trade 2019.
For domestic activities, TAITRA organized three activities in
Taiwan under the title of "China Business Day", with the aim to
explore business opportunities for domestic enterprises.

AN R i S R AN R
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The Taiwan Night at EMO Hannover 2019 — TAITRA's Chairman, Mr. James C.F. Huang with Taiwanese
representatives and overseas buyers

HENERESTH TEERE

Integrated Marketing for Taiwan's Competitive Industries

BEERWBIMNERRTE
Integrated Marketing Communications Project for Taiwan's Smart
Machinery Industries

ARBEERHERRCBRITHEN REABRREES - A2 B2018F£HENE SRMIBIMERTE -
SIENBEEEENRRNEXERERHBHALE  EXNMETSE S RN - BN - Al - KE - @& - B
- #E - £EH  FB - B XBNNES - ERSTFEAMARBE ZHMAMETER - Hla12019F 0%
FRTLARESRESETER IR IEEELR - VREEESE, IWIMINERITSENIE  EERERE -
ELEKRRSREERVRHEIMREREE SHWMARTTE -
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Since 2018, TAITRA has been undertaking the Integrated Marketing
Communications Project for Taiwan's machinery industry. The project's primary
purpose is to bolster the industry's image, and present it as an intelligent partner
for global manufacturing sectors. The project targets markets such as Mexico,
Russia, Spain, Poland, Vietnam, India, Germany, Turkey, Thailand, Japan,
the U.S.A., and Indonesia. In 2019, TAITRA hosted a series of events at EMO
Hannover, the world's largest machine tools show, including Taiwan Smart
Manufacturing Pavilion, Taiwan Night, VR press conference, etc. In addition,
TAITRA brought together the latest VR technologies to showcase the smart
manufacturing solutions offered by renowned Taiwanese companies to the
following trade shows:

* EMO Hannover » Metalloobrabotka International Exhibition

» Manufacturing Indonesia * MTA Vietnam

EEEE TN
Taiwan EV Alliance

2018F2RA GRS "EEEFETHYE, - CSH102KXEERE - B2EHE
BE B+ #FH  BPHEERBHERED - 2019FHBEFBETEREXRE
A BRERTEEES  NTASHEZREENNEREE « SHAS - HEYIMER
HETSIEHGEH - BRiCA SR ELZEEH SRR BEE T XEFHENT
aff - LFEFEREHE -

The "Taiwan EV Alliance" was founded in February 2018. So far, the Alliance
has 102 members that include manufacturers of electric vehicles, electric
buses, lithium batteries, electric motors, and charging stations. The Alliance has
exhibited members' products at renowned B2C and B2B shows, such as Taiwan
Expo in May 2019 and Taipei AMPA in April 2019. Then in July, it organized
a business delegation to New Delhi, Pune and Bengaluru, where members
were warmly welcomed and had the opportunity to meet some potential Indian
partners. The development of electric buses and the setting up of e-scooter
sharing systems are some of the notable cases of ongoing cooperation between
the alliance members, including Ahamani, and their Indian partners.

Taiwan Electric Vehicle

e
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20195 BEY ST MR HENE IR
In 2019, the Taiwan EV Delegation to India sought cooperation opportunities.
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The press conference for the Taiwan Pavilion at FOODEX JAPAN 2019 with VIP guests attending (The first row from the left to the right:
Ms. Li-Hsueh Wu, Deputy Magistrate of Pingtung County, Mr. Chien-Huw Yu, Deputy Mayor of Taoyuan City, Dr. Chang-ting Hsieh,
Ambassador of Taipei Economic and Cultural Representative Office in Japan, Mr. James C.F. Huang, TAITRA's Chairman, Mr. Nick
K. Ni, Chief Secretary, Bureau of Foreign Trade, Ms. Li-shan Chang, Magistrate of Yunlin County, Dr. Yue-Dian Hsu, Deputy Mayor of
Tainan City, Mr. Fang-Ming Wu, Director of Agriculture Bureau, Kaohsiung City.
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Green Trade Project for Taiwan's Green Industries

RHIBHEREERCEZRE  WIFHEEZERSE "GO, FIHRINEEEE - K
LH17TEERNT "HEBZEE SR,  BRRBEINEMRENS - BE2RIGE - 5
82 IRIRERIE » eV NERER A RIBRES EE -

B ZEBHE, LAEBRSE MEBHSBIIMAE=RRE » $H8RB NS L
BEFXETRENH  BBGEEZENM  Facebook *» Line@FELITEEER ; 1244t
BINRETHAANDHREEHE ) LURE  WRER - TEHRE  1THEERMESS
X WEIREXERREIRGEEH -

To assist Taiwan's green industries to seize business opportunities related to
"International Green Policies", TAITRA's Green Trade Project Office (GTPO) has
implemented the "Green Trade Promotion Program" since 2017. By conducting big
data analysis toward targeted markets and products, the GTPO re-defined five major
industries related to green business opportunities in the program: Energy Storage,
Energy Saving, Environmental Protection Equipment, Green Materials and Low-
Carbon Transportation.

GTPO has employed three strategies to promote the program. The first strategy
is to offer business information to Taiwanese companies by Green Trade Network,
Facebook, and Line @. Also, the in-depth market analysis for potential markets and
green industries are provided. The second is to provide consultation services and
to facilitate companies to get global certifications. The third is to lead companies
to explore business opportunities in targeted markets by exhibitions, forums, and
conferences, etc.

(RERERMIN

Accelerating the Export of Agricultural Products

REERRRERMIMEEIITSG  2019F ARG EHI20XME S MR RERERMRE
EREERRRE B5ERERE  @INERMELERSS « PEMELERELEERAE R
B DBNFEBRERRE  IFmamEcREEERERERE « HNEERERE « BME
FERE  BRADEEERESFI05EERRE  BANEHERRE T aANKE - F
BUBSNIIBME

In 2019, TAITRA continuously promoted Taiwanese agricultural products to overseas
markets. To explore more business opportunities, TAITRA led 429 Taiwanese
companies to participate in the following 10 international food exhibitions:

eThe FOODEX JAPAN 2019

eThe SEOUL FOOD 2019

eThe HOFEX 2019

eThe Cross-Straits Fair for Economy and Trade

eThe South and South East Asia Commodity Expo and Investment Fair 2019

eThe FHC China 2019

eThe THAIFEX 2019

*The Food & Hotel Indonesia

eThe Fine Food Australia and Food & Hotel Malaysia 2019.
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Halal Taiwan-Act locally, think globally!

9#5’ZTEEA2017£E4)%EZ\/ TEEBEEETL .  BHESBHIMK
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TAITRA estabhshed the Taiwan Halal Center (THC) in April 2017

to promote Muslim-friendly environment in Taiwan and to assist

Taiwan's SMEs to apply for halal certification as well as to help the

domestic halal industry expand into Muslim markets. In 2019, THC

achieved the following successes:

e \With THC's endeavors, Taiwan ranked the 3rd best non-OIC
(Organization of Islamic Cooperation) destination for Muslim
travelers, according to the 2019 Global Muslim Travel Index.

e THC assisted 1,088 Taiwanese companies to obtain Halal
certifications, which marked an increase of 8.5% compared to
2018.

¢ THC and OK Mart collaborated to install in public areas Taiwan's
first vending machines for Halal certified products.

eFor Taiwan's SMEs, THC held 21 seminars and the first
International Halal Industry Forum with speeches delivered
by Halal experts from Malaysia, Indonesia, Singapore, the
Philippines, Turkey and Thailand.

e THC participated in 8 overseas exhibitions and held procurement
meetings and Taiwan Trade Missions to Middle Eastern countries
for promoting Taiwan's excellent Halal products.

IEIP
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In 2019, Taiwan Halal Center (THC)
has collaborated with OK Mart to
install vending machines stocked with
Halal certified products to develop
a Muslim-friendly environment in
Taiwan.
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In Fukuoka, buyers and Taiwanese
manufacturers actively interacted
via the business meeting held by
TAITRA's showcase mission, "Taiwan
Bubble Tea Showcase to Japan', as
reported by the Japanese media.

3EEFABEKEER "ComeUp

2019, JEB BRI M AZEETION
The Taiwan Startup Demo Day at
ComeUp 2019 in Korea.

I 4h 1T SR
TAIWAN BUBBLE TEA, BUBBLE UP YOUR LIFE

SERLHINENRAIM - REZINEMEBRIR » 2017FAGRI " 2NTHER ) - DIEREN S EE
MEBIERER R - 2010F AR ~ BRAE: « #imE « Hje » SFRESRZETLRERE 2ER NV REE
85y REMEREEDHVREUL  TEERESEZYHANRERLEM - R - KIREREI © HxXE
RRMETHELRAD » H2ARMAHEE FAHKI50K » WERASHESBERSRE -

Bubble Tea originated in Taiwan and the trend of drinking Bubble Tea is now sweeping the world! The
Bubble Tea Marketing Alliance was established in 2017 to lead the development of bubble tea related
industries.

In 2019, TAITRA led the Bubble Tea Marketing Alliance and showcased Bubble Tea Pavilions in Taiwan
EXPOs in India, Malaysia, Vietnam, Indonesia and the Philippines. TAITRA also organized the "Taiwan
Bubble Tea Showcase to Japan" missions to visit the sales channels in Fukuoka, Tokyo and Osaka and
to interact with Japanese vendors as well as to hold business meetings in Japan. A total of 21 Taiwanese
companies presented at the showcase missions and 450 business meetings convened. The Japanese
media actively reported the news of the showcase missions.

B H B IR e

Enhanced International Linkage of Taiwan's Startup Ecosystem

BENMASmart Integrator @ BHEBZEFAIERER  ASHESEFABRCBERNDIFAIZERE 2
B2 HLUBHEIEEHMER  HREFARRKRERR - Ee=2EHMABERERE » W/ EERRAIHE O
A o 2019&73@.@%%‘?’@%%%%%@ P Computex- InnoVEXEREHHE KB HAIE &€ " Startup B2B
Matchmaking s * BasBIFR#RRIEEMucker Capital » LX@E'J&%&%m%éngOurcrowd ' DIERFTRIH
BIR o7 \aﬁéﬁillﬁ-z%ﬁﬁw? TAFEZEEMAMWC 4YFN, - REPRI T SEHAIE, - BRESERARN
lli%‘ REEBC - B MELEREMAPIENAEELES] - KL "Chutzpah ; BRIEREERIEM -
{RESLUREIIM °
TAITRA sees itself as a "Smart Integrator" that promotes international trade and contacts to Taiwan's
startup companies by the outreach of its 63 overseas offices. In its 2019 aim to connect Taiwanese
startups to the globe, TAITRA organized numerous events, including the following.

e TAITRA invited international venture capital companies to attend the "Startup B2B Matchmaking" at the

InnoVEX, the featured exhibit of COMPUTEX 2019.

e TAITRA enabled Taiwanese startups to participate in "MWC 4YFN 2019, one of the most widely-
recognized startup exhibitions in the world.

e TAITRA led the Taiwan Startup delegation to Israel for two missions, learning about the innovative spirit
of "Chutzpah" and developing a long-term relationship with Israel.
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Vietham-Taiwan Collaboration in the
Automobile Industry

Vingroup REMEARELEEER 20195 A8m5FEFREX
FERIESE  PEAREMNN\ERIF zEREEFDHVingroupEB R H
FEVinFast CEOMVPEEIT A B EXERE S FEIT © Vingroupi&
HEERXRTIEBKEEXAE  FEA/FEESIT » 2019412
RIkEBABRZEFHERAT » EHESIE - BEERBYRSR
(ADAS) ~ HEERBAREREEITREIIMN 5 LEFh » Vingroup thEak
EERBNBFRRBSFERETEFAY  PERSERBEXE
RZEB ARSI - RRABHHELURA RALEIA
PEEAKERF BRBEBASEEXREBIEE -

TAITRA's Chairman, Mr. James C. F. Huang led representatives
of Taiwanese companies, including Haitec, China Motor and
Octopuc Innovation, to meet with CEO and VP of VinFast
under Vingroup, the largest private conglomerate in Vietnam.
The meeting was initiated to explore the possible strategic
partnership of Taiwanese and Vietnamese automotive industries.
In the meeting, the Chair of Vingroup, Mr. Pham Nhat Vuong
stated a variety of the group's needs, such as automotive
engine, ADAS, supply chain, etc. In December 2019, Mr.
Pham Nhat Vuong delegated VinFast's management team to
pay a visit to Haitec, agricultural technology companies and
medical service companies in Taiwan for potential cooperation
opportunities. In the future, TAITRA will continuously strive
to seek out potential business opportunities for Taiwanese
industries to work with the world's largest companies.
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TAITRA's Chairman, Mr. James C. F.
Huang led representatives of Taiwanese
enterprises to visit Vingroup in Vietnam to
explore possible strategic partnerships
of Taiwanese and Vietnamese industries.

LOOFRERMBHEXREENRTES

ZREHIETER Mr. José Victor Lozanohgd
AEHAREEREFHE -

The representative of Honduras, Mr.
José Victor Lozanoof attended the
press conference for the 2019 Seafood
Procurement Delegation in Central
America.

3. 2019F7TAAS IRSREWE R BILEHE
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In July 2019, TAITRA's Executive Vice
President, Mr. Simon Wang introduced
the displayed product to Taiwan's
President, Dr. Tsai Ing-wen and VIPs at
the Exposition des produits de Taiwan
2019 in Haiti.

B ST PR ER T

The Government Procurement Project

g ' FWMERBATRBAKESR ) BE TE83HM ., EX - WIS FIEINUTRER
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BHLWERRE  AIEFEETNOS7TREE —RE@L ©

TAITRA's “Government Procurement” (GP) project has helped Taiwan's smart-city
industry to globally acquire government procurement business opportunities. Among
all smart city businesses, the GP project has focused on Taiwan's smart transportation
industry and has assisted in exporting these companies' total solutions to the world.
Taiwan has developed its Electronic Highway Toll Collection (ETC) System by integrating
related end-user databases. The system has reached a successful tolling rate of 99.9998
percent since the start of operations. In 2019, the GP project enabled Taiwan's Far
Eastern Electronic Toll Collection Co. Ltd. (FETC) to join Thailand's ETC projects. This
collaboration will enable another 57 companies in Taiwan's ETC supply chain to begin
businesses in Thailand.

iRBN I T 3 RAE B I 3 R IEE B S B
Cultivating Diplomatic Relationships with Trade Events and
by Setting up More Overseas Business Centers

REMPBTEEBNRAEINR « B EERK
R BHITIHIREEMRBIERESR - 20194 : 0
WIE22MEBINER ~ 2B Za# g L1ERE
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BEIREF R FASHEBUTRXEEXEEZEFTA
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In 2019, the Ministry of Foreign Affairs
(MOFA) authorized TAITRA to organize 22
overseas exhibitions, 2 trade meetings and
1 delegation for emerging markets, including
Central and South America, Africa, Asia,
the Middle East, and Europe. In September,
TAITRA led a delegation with 9 Taiwanese
importers to purchase frozen shrimp and
lobster from Belize, Honduras and Nicaragua.
The three countries benefited from signing an
FTA with Taiwan.
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The Taiwan Industry Image Enhancement Project (IEP)
manages the Taiwan Excellence Awards Selection and
holds over 100 promotional events each year. These
events aim to enhance the image and competitiveness
of Taiwanese industries worldwide by implementing
integrated marketing strategies including exhibitions,
sporting events, brand experiences, digital marketing,
media advertising, and trade meetings, among others.

2019 /BB MIRER A REEF RN WAERERE
REBEES  RRHERIEE > 81 " 2EBREIRTH
BAWMBBLBAEE , » ABONITHE BRI FEFEProfessor
Jonathan H. Deacon &AL B ETHE5EEMr. Gordon Bruce#&
TEEER SEEXFRETHEIFOBE - 2BKRE
L RBRIERAHE  EIT168HANEZ A -

The 2019 Taiwan Excellence Awards ceremony

presented award-winning products and hosted a series

of events including:

® Trends and Experiences in International Marketing -
Sharing Forum led by Professor Jonathan H. Deacon,
Vice-Chair of the European Marketing Confederation
(EMC) and Mr. Gordon Bruce, Judge of the Red Dot
Design Award

e Taiwan Industry Enhancement Project (IEP) Three-Year
Retrospective Exhibition

e Global Partnership Sourcing Conference in Taiwan,
including 168 business match meetings for Taiwan
Excellence award-winning companies and buyers

Bursau ot |

> (EWFEEEE ) REWEREIK - BEKMRE E%/\%ﬁ%ﬁﬂ RS
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(Front row from left to right) Mr. Walter M.S. Yeh, TAITRA's President ; 3
& CEO, Mr. Tong-Ming Lai, Chair of Panel of Judges, Mr. Chuan- \ 3
Neng Lin, Vice-Minister of MOEA, Mr. Chien-Jen Chen, Vice
President of Republic of China (Taiwan), Mr. James C. F. Huang,
TAITRA's Chairman, Mr. Guann-Jyh Lee, Deputy Director-General
of BOFT and representatives of Taiwan Excellence awarded
companies, and judges for Taiwan Excellence Selection.
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AREERESAIBEELECRHAFNMZAE TR RESES | MIEEEZEREMA
TAITRA's Chalrman Mr. James C. F. Huang was invited to be the keynote speaker and to_join
the "Innovation Meets Capital" Forum, WCIT 2019, Armenia.

5178 HEEREREE
Promote Taiwan Excellence Awarded Products to Global
Markets via Integrated Marketing Strategies

=N TAIWAN

UNS EXCELLENCE

CES 20198 BB QB BEEANRE =0 ﬁuum@mgf%‘?ﬁﬁﬁ%%lkﬁpﬁh
The Taiwan Excellence Pavilion drew large crowds at CES 2019. Taiwan Excellence Esports Cup created buzz in New Southbound countries.
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TAITRA led the Taiwan Excellence Team to attend the BINER  BOEKBEE SR ERERTER

Berlin Marathon and gathered in front of the Reichstag on Mr. Simon Wang, TAITRA's Executive Vice President and John
September 29, 2019. Chen, Representative of the Taipei Economic and Trade Office,

Jakarta took the lead at the Taiwan Excellence Happy Run.

BERmERTH
Taiwan Excellence & Cliques

BEEMFELR2HE2REEEFHBEFTNEHHRAKRERNRZ —IBMERIIA « M BRI - IEMHEINIEER
BEINEIRE > EHEFHER BN Zumba Fests @ BREEMNE RIELLBHETES -

TAITRA's Taiwan Excellence Campaign has been supporting some of the world's important sporting
events over the past few years. Such sponsorship aims to introduce outstanding Taiwanese products
to the international market. By sponsoring the BERLIN MARATHON and holding events such as HCMC
Run in Vietnam, Basketball Camp in the Philippines, Taiwan Excellence Happy Run and Zumba Fest in
Indonesia, the campaign successfully introduced the Taiwan Excellence awarded products to the world.

H

TKEEHB%‘E?ﬁ*ﬂ%%?E)Eﬁi’%#ﬁm Taiwan Excellence Campaign in Marathon
AGEESERMAITEERS MEMEIN  ZREASHEEMNEARERELNR  THEEERSEEREEAE
2 —FAHREEE - SHEASEBRBLE  BEEHRANBEAMERERS Bt - meTEE
& ARRERSEEBRERMERINSBNEERN2E5 0000 TEHE | AGRNEMSHRRESERRE
DVATREEIEAN » R INERKZE R ED DI HHEMS 2B MmZumba FestE a5 58 » WELEDfEOnno
CenterAmEEEA(F " REBREEMNAE ) - LGN EEF2F2RSEMNEMNA A2 ZBUEIAEH
TR REESEERNEASERBTR  68ERRERRRSRIER  WEBEBEFRS -
BERRRSERENZEEE RESELFHURAXTENER - I EMERABRE -

In 2019, the Taiwan Excellence Campaign promoted the image of Taiwan Excellence and the award-
winning products in Germany, Indonesia and Vietnam.

e The campaign led the Taiwan Excellence team comprising of Taiwanese runners and representatives
of the Taiwan Excellence award-winning companies to attend the Berlin Marathon in Germany. During
the marathon, the Taiwan Excellence Award and its related advertisements were presented in Berlin
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2 Tegel airport, subway stations and urban areas. In
C e TAIWAN

HE&N EACHEBuCE = addition, the Taiwan Excellence logo was shown on

the 50,000 bags & 25,000 ponchos for runners.

e The campaign held the 2019 Taiwan Excellence
Happy Run in Jakarta and the 2019 Taiwan
Excellence Zumba Fest in Jakarta and Surabaya.

O CHINH BOI T2.'W. ; _ i TA In addition, the campaign collaborated with the

ET Indonesian Onno Center Charity Foundation and

held the Taiwan Excellence ICT Workshop to
assist young Indonesian students to learn Taiwan's
advanced technology.

e TAITRA sponsored HCMC MARATHON 2019 in
Ho Chi Minh City, Vietnam. During the marathon,
the Taiwan Excellence award-winning companies
displayed their products. In addition, TAITRA

EERERATEBH2 AT ERR ]ﬁf@éﬁ%ﬁﬂm

WEEFHEEBOA DA RBEILETE » Aa i D BN donated to local charity groups for Vietnamese
The Taiwan Excellence campaign invited Taiwanese ; ; ;

marathon runners to the HCMC Marathon, who later took SUffenng from Agent Orange. This donation Catht
the 1st and 3rd place and honored by Mr. Walter M.S. Yeh, the attention of the local media and gained a
TAITRA's President & CEO.

reputation for the Taiwan Excellence Award as well
as enhancing the image of Taiwan.

SEEE R ERBMEDLE Taiwan Excellence Hoop Challenge in the Philippines
AEB2018FEEFFEEHIR - ERNAY - RN B SRAMESBEREREEY  BEAERRENE
BIYR ° 2019F W33 T8004KE M » R EH éﬁﬁﬁ%ﬂ%ﬁeﬂmﬁ H&#’E EEBREMEHEMN X
BENFFRERXERHMBEPBAREREESERR - It/ ZEAERRERR  FFERTERSER RN
SERSFMLESERER  EEEEBEN2008 AR

The Taiwan Excellence Campaign has focused on basketball games, the most popular sport in the
Philippines. To earn a reputation for the Taiwan Excellence Award in the country, since 2018, the
campaign has hosted the Taiwan Excellence Hoop Challenge for people to show their passion for
basketball in Manila. In 2019, nearly 800 basketball players signed up for the challenge. In addition, the
campaign invited PBA (The Philippine Basketball Association) stars to film videos and promote the Taiwan
Excellence award-winning products at PBA tournaments. Furthermore, the campaign organized the
Taiwan Excellence Experience Zone to display the award-winning Taiwanese sports-related brands and
fitness equipment. The hoop challenge reached approximately 2 million people online.

2019F ABRBREREN6H 29
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The 2019 Taiwan Excellence
Hoop Challenge was held at the
SM Megamall in Manila on June
29-30 and attracted thousands
of basketball fans to watch the
challenge and to experience
the Taiwan Excellence award-
winning products.
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CONOFHE=EN R E-2ERREZEI R The Taiwan Healthcare Pavilion at 2019 Taiwan Expo, Indonesia
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To promote Taiwan's international trade in services, TAITRA focuses on the following sectors
and boosts Taiwan enterprises’ international marketing ability and competitive strengths to
explore business and cooperation opportunities in the global markets.

e Medical & healthcare e Cultural & creative

e International franchising e Overseas recruitment
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Promote Trade in Services
IS ERBEREREESR SRR ER

Boosting Taiwan's Medical and Healthcare Industries for
Thriving Business Opportunities in the Era of Big Health

HREEARRRIEINBERY  GoEEM
BEaM  UIRERREES  HEFMABRR - B
BARELPREERHIGHRS - REFEXRLEERN
B s AR#EE @ TESBRRBXEHEE
MBEEE  RBREEHAXEEGF  FTEREA
IMFEEE  HFAFREEREHK -

With Taiwan's competitive medical services,
TAITRA joined forces with telecommunication,
medical equipment, and biotechnology
pharmaceutical industries targeting the New
Southbound countries, China and the Middle
East. With the medical industry ecosystem as
the main concept, TAITRA assisted medical
services cooperating with medical equipment,
long-term care service collaborating with the
assistive device industry, and dental services
with the dental material industry to get together
in exploring more international business
opportunities.

SERBESRAEREREL2THPanasonic ARRAZED
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TAITRA has been helping Taiwan's
long-term care (LTC) industry to
expand into international markets

BHEERREXMERRNS  RESERICEET
ROBEAEHE  SARBEXBARERELFED
# o AAEERRE REARABAXEERAZRE
BE TEREERREMHRITE  BEYSAF
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TAITRA organized a delegation to Japan
for a market survey on the LTC industry and
promoted medical services and assistive
devices at the exhibition in Japan. In Taiwan,
TAITRA hosted the "2019 Japan-Taiwan Elderly
Industry Business Opportunity Seminar" to
boost the collaboration opportunities for greater
market expansion.
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2019 Taiwan Long-Term Care Industry Delegation to Japan's Panasonic Headquarters at Kadoma, Osaka
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Accelerating Cross-Industrial

Cooperation with Taiwanese Creativity
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To promote Taiwan's international trade in cultural and creative
services and to assist Taiwanese enterprises to explore overseas
business opportunities in targeted markets, TAITRA focuses on
high-potential industries, including digital games, animation,
good design products and art & craft boutiques. In this
regard, TAITRA organized a variety of overseas and domestic
promotional activities.

The activities aimed to connect Taiwanese enterprises with the

most popular trends in industries, to invite international buyers

to participate in the interactive platform in Taiwan, and to share
market survey results. Key events included:

e Organized delegations to attend 10 international trade shows
and held 8,796 one-on-one business match meetings for 525
Taiwanese enterprises.

e Organized Taiwan In Design Pavilions at the 2019 Taiwan Expo
in the Philippines and Life in Style, Australia.

e Promoted Taiwan licensing business in Hong Kong, Shanghai,
Japan and Korea.

e Formed the Cultural and Creative Industries platform for
interaction, matching business needs, and empowering
businesses.

e Conducted a market survey of the Japanese gaming industry.

1. Taiwan in Design &Mz T8
Taiwan in Design Pavilion at Life in Style, Australia

2. BRET R SRUEEXAXEREESHR
Business match-making created potential opportunities for future international
business cooperation.

JEEREXEERSRK ZERE-(GUBARE

The Taiwan Pavilion created a platform for Taiwanese Licensing Industry
enterprises' representatives to match business needs, and empower businesses.
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TAITRA provides customized support for Taiwanese franchise brands
to develop their markets in developed countries

AEHERBIIMBEBNZEHMBREE - RUSHBHERLRS - LiizHE  BilES B
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TAITRA provides customized services for Taiwan franchise brands. In 2019, TAITRA held
business match meetings for international distributors/agents and Taiwan franchise brands.
TAITRA also held professional market developing events, which were targeted at the markets
of Northeast Asia (Japan & Korea), Australia, and Southeast Asia. In addition, TAITRA
assisted Taiwan franchise brands in their overseas opening ceremonies and marketing
events. To sum up, TAITRA provides overseas support and enhances Taiwan franchise brand
awareness and images.

SHEREBIMGHERGR  IRNEEEEREINH

Cold chain industry transports agricultural products from Taiwan to

everywhere in the world FRESH!

SELERERASTEEREEY  UWAMEMRFEXEANEZEZRLER  SHTEEE
RKEHOEREEXHEE 20195488 ENUBEEEN SRS EE L Rl RIER
ZE - BR8N AEYE - TR BAHEE L5 R EIRE - 85 HANEC Solution®
XN ERMZREERERARIN - KRB E T HOBOFREEITEHIGH

Taiwan's cold chain logistics industry has a complete supply chain and the capability to
provide total solutions for their customers. The infrastructure of cold chain is essential to
exports of Taiwanese agricultural and aquatic products. In 2019, TAITRA set up the "Taiwan
Cold Chain Area" at the Taiwan Expo in Vietham, and demonstrated the advantages of
Taiwan's cold chain industry. TAITRA also held Taiwan-New Southbound Cold Chain Seminar
in Taiwan and invited six buyers from five Southeast Asian countries to collaborate with
Taiwan's industry.

2 20193%31?.¥Eﬁ rﬂﬁﬁﬁﬂ: '
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Contact TAIWAN—IAEBA R EFE ZLSEEE

Contact TAIWAN Project - One-Stop Talent Recruiting Platform For Overseas &
Domestic Foreign Hires

Contact TAIWANZEZIEEBINERAT RETFREERRNOBERKE BT ADHE - FERITEEL
Contact TAIWAN#EZ 3t & » ZB@Z UEERBERERBINERAT - BEIRAT REAEREMH—IEXES
RIZE MRS - 2019F /0 =4L ~ #1417 » EREHHEIRREINEEEMEESE © SHEM121RE X1 481UBIME
R - TMEMBIMETE - BEOXBALRZEHBAARER  PHEAXEAT —H-ESERREBS
EE) > BERBEIAT -

The Ministry of Economic Affairs has authorized TAITRA to
execute the Contact TAIWAN project. The project promotes
and assist the matching between Taiwanese employers and
overseas talents by providing information and services of the
recruitment, employment, working and living in Taiwan via the
Contact TAIWAN website. In 2019, TAITRA held the following
key events for the project:

e Organized two Talent Recruiting Missions with the
participation of 60 Taiwanese enterprises and held One-on-
one Employment Meetings and Campus Job Fairs in Japan
and the United States.

e Held three one-on-one Employment Meetings in Taipei,
Hsinchu and Tainan, and assisted in the interaction among
121 Taiwanese enterprises and 1,481 foreign students in
Taiwan.



SRR RBFECRBEINTIZE

[ AEREERAEBSTRZERE

SEHEEFLERRT - #HEEIH

IR ERBTERATIMEERSE @ 1

i R EIPR 1T SHEE R AR A o

To assist Taiwan government and

industries, TAITRA provides insights

into global market trends through

various services, including the

following:

¢ Data analytics

e Trade-related electronic data in its
trade libraries

e Overseas market surveys conducted
by TAITRA

* Self-published Bi-Weekly magazines,
market research reports and other
publications

e International marketing advisory
service to Taiwan small and medium

enterprises (SMEs)
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Plot chart displays monthly export value to the top 5
markets of the hand tools industry in 2019.

4 2019 FEAEAAGERRRPER Trade2 KEZABIET S
TREEEBE
In 2019, TAITRA demonstrated the iTrade platform to
industry association representatives.

Market Insights

"RIEN ., BETHER

"Digital Intelligence™ for precise international marketing
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TAITRA provides data analytics via iTrade (itrade.taitra.org.tw) and customized
services. In 2019, TAITRA assisted 38 companies and compiled 27 analytic
reports for various industry associations in Taiwan. The topics covered ranged
from selecting potential markets, analysis of market rivals, to target market
tariff comparisons. A "Potential Market Analysis Report" was also offered in
visualized format, providing data on the top 20 import markets, Taiwan export
analysis, and a summary of market insights.

4 B B A B i1 I R T HR SR R S

Assisting government agency strategy formulation

AGRTRENEEZEZRER "HEOBRER , & TEBINEITHGTHER,
FERANIMCEEE  ERRBSEERZE  BURARINTREREFRENTS -
WENBUATE A HIE R E R - SIREEXNTISKENT - WEEBARFHF
EER A TERTSERE  fINFmEahmEREXH ORI - FTAEESXZ
2IRMOBRAT - ERRTEEERSBIMNEERT EERKEED -
Sponsored by the Bureau of Foreign Trade (BOFT), the "Export and Import
Trend Monitoring and Analysis" and "Potential Market Selecting" projects
involved the analysis of major economic and international trade variables
for the formulation of marketing strategies. Industrial data analysis reports
and market insights were generated to facilitate the planning of overseas
promotions and market selection processes, such as the heat map analysis of
export to the New Southbound markets in all industries, and the export market
analysis of the hand tools industry.
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Economic and Trade Analyses
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To meet the needs of Taiwanese businesses and associations, and to offer more
trade insights, TAITRA has been continuing its research and aiming to respond
to new international economic issues and to better understand global trends. In
addition, TAITRA has been regularly conducting statistical analyses of Taiwan's
foreign trade and collecting significant trade information for policymakers.

In 2019, TAITRA released 40 studies covering ASEAN and South Asian topics
related to emerging markets, developed markets, regional economic issues,
and important industry developments. The research included "Ethiopian market
study", "Analysis of Business Opportunities by Industry in Myanmar's Domestic
Market", "Analysis of Eurasian Economic Union", "E-Commerce Market in Chile",
etc.

HIEBIMHIGRE

Overseas Markets Research
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In 2019, to assist Taiwanese enterprises in obtaining market information in time,

TAITRA planned and conducted market research in ASEAN, South Asia, Europe,

the US and the Emerging Markets. TAITRA conducted the research by sending

specialists to targeted markets for visiting physical distribution channels,

meeting with potential buyers and entrepreneurs, and exploring business

opportunities.

In 2019, TAITRA presented market research of industrial cooperation and

business opportunities. The research covers market information in India,

Indonesia, Sri Lanka, Myanmar, Singapore, Malaysia, Vietnam, Thailand,

Philippines, Korea, USA, Canada, Mexico, Chile, Peru, Ukraine, Poland and the

UK. Key topics are as follows.

e Market Research of Smart Cities in Singapore and Malaysia.

e The Business Opportunities of Korean Smart Industry Policy for Taiwanese
Manufacturers.

e The Business Opportunities of U.S. Markets Under the U.S.-China Trade War.

e United States - Mexico - Canada Agreement (USMCA): Challenges and
Opportunities for Taiwanese Businesses.

* Market Research on Brexit.
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In August 2019, TAITRA held the Trade Forum to share market information in the United States, Canada, Mexico, Peru, Chile, Bolivia and Cuba.
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"The World Market Economic
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Information Services
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TAITRA's trade libraries provide trade-related electronic data - such as
Kompass, Piers - to the local business community as a means of exploring
overseas markets. TAITRA also brings together information on trade and
investment through TAITRA's Global Trade Source website (www.taitraesource.
com) and TAITRA bookstores (www.trademag.org.tw/page/book1/) to further
assist market expansion.

TAITRA's "The World Market Economic Information" App contains economic
and marketing information on 171 countries and regions, and bilateral trade
statistics between Taiwan and New Southbound Policy countries. The app is
an indispensable tool for Taiwanese companies to explore global markets.

In addition, the Trade Insight App has been launched to help users access
unlimited business information.

41




TR EREET
Trade Insight Biweekly, IV

TAIWAN S

¢ INDUSTRIAL

~ CLUSTERS -
INNOVATION &
PEHSEVEIIANI}E

BBER

minHERTREEES
Market research reports
and other publications

EIRA5 S5 e A 2019 25 F 4B EED B
R - 12 LB E B S MO

42 5MEfre TIEFR TAITRA ANNUAL REPORT 2019

XN
*

HEERER ’ (3 / ; Eer———
=N A | EmsEmE

International Marketing Advisory Service
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To provide even better adwsory services to Taiwan SMEs, the IMAC upgraded its advisory services by executmg the “International
Marketing Advisory 2.0” task.
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TAITRA is a technology-powered promoter of Taiwan's economic and trade development.
The ONE TAITRA digitalization initiative aims to enhance services through technology, and
drive the development of digital trade. TAITRA is committed to enabling SMEs to connect
with global e-commerce, seize digital opportunities, and expand to worldwide markets.

B O{Et TEONE TAITRA
EARBRE FXMBLUBHAR

Digital transformation and corporate culture
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R » B ARBEBR15B AR « BRFEAGE N L » ZEiBFacebook Workplace BB i {FiE BT & T
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One TAITRA

EESHEENR AR S
#FB Messenger:®
BEXthE EF  ONE
TAITRA AppZE& ik
[078 - BIRFRtNIRTE
Push notifications
enable closer buyer-
supplier interactions.
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Digital Commerce
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Available in English and Japanese, the Taiwantrade.com eHealth showcase covers more than 8,000 and 2,400 products repectively.

In 2019, the event ticketing function was incorporated into the ONE TAITRA App with UX improvements
and enhanced process automation, enabling a fully digital event experience from registration to check-
in. With the newly developed ONE TAITRA Single Sign-in portal, the comprehensive TAITRA Trading
promotional information can be easily accessed and presented with an unified member account,
i.e., register once, and get full access to TAITRA digital services. Since its launch in mid-August,
the service has been used by more than 150,000 users. In terms of corporate culture, Facebook
Workplace was introduced to facilitate online collaborations. So far 134 online working groups have
been created, with more than 1,000 team members around the world interacting online for better cross-
departmental communication, information sharing, process streamlining and overall efficiency.

BABRERNE TEEE8BIEEN
Digital technology for an even smarter Taiwantrade.com

RINRRE E » AERKLEH(Taiwantrade.com) AR ARSI EN TR ERECEFTRAEENTE » AT
WK E ERIRERA  EEEBEBFB MessengerEIBNRF A - FEIRITTERONE TAITRA AppfEs— KA
WEIFTEBA - SRRBARE - FHTHE - 5518178 - BRFESTHESANMNREE T EHLINSIE
AL LR S IRER K - 2019FFuhBIE AKIES 2628 K - AR EEKEEERRERR(eHealth)52019
F8A LA AXERBCRTHEES,000EER * ANERBBEES2,40018 - RRKFEDEZEESM
SEERAD  REBEMEITHERIK

For buyers, the newly implemented upgrades to Taiwantrade.com provide a mobile-friendly backend
Ul, push notifications for new leads, and instant FB Messenger business lead updates. For suppliers,
the ONE TAITRA App now enables prompt inquiry notifications. In 2019, Taiwantrade.com attracted
32.62 million visits. Also, buyer-supplier interactions were strengthened through digital curation, event
marketing, search engine marketing and Google Ads, which further attracted site visits and inquiries.
In August 2019, the Taiwantrade.com eHealth showcase was launched featuring more than 8,000
products in English and 2,400 in Japanese. More eHealth-related products will continue to be added
and promoted to the world market.
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In addition, TAITRA held the 2019 DATE SUMMIT with a total of 1,533 business
people attending. In this two-day event, a total of 24 opinion leaders from 8 countries
discussed the following topics:

e Innovative Applications in 5G Technology

e Intelligent Life and New Vision

e Blockchain Life

e Grow Global Business by Digital Entertainment & Social Media

e The New Retail Trend - C2B E-commerce

e Al Technology and lIts Future Impact
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Assisting SMEs in cross-border e-commerce

2019FAER B R BRI ZB2BXB2CERF& * BEEAmazon » Newegg * Tradeindia
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Taiwantrade.com works with Amazon, Newegg and Tradelndia to provide exclusive
deals for Taiwanese merchants. Cooperation was also conducted with blibli.com of
Indonesia, Tiki.vn of Vietham, PChome Thailand and eBay to list more than 280,000
Taiwan products on the platforms. In addition, Taiwantrade.com organized 5 one-
on-one seminar and meeting events in 2019, assisting suppliers to connect with
17 global e-commerce platforms, such as hepsiburada of Turkey, Privalia of Spain,
eMAG of Romania, and Qoo10 of Singapore and Malaysia, as well as Rakuten Japan/

B B EEETE - JEE BRI L 1%@35?;;%{%%%%@;%;%& France/Germany. The events facilitated deeper bonding with the local markets. A total
Teaming up and connecting with digital trends B EEERESEABATHE of 408 one-on-one meetings with 680 suppliers were held throughout the year.

- e RERABNES5EE
Taiwantrade.com works with

N N N N R leading digital platf h
2019EEZKET%¥Google Amgzon eBay Faoebookk i:?t%ku_’r‘ﬁ P e %rénosgls;ﬁo
(Paypal ~ Payoneers) -~ #im (FRZEEE ~ UPS > DHLE ) &= facilitate .digitasl transformation
R (D&B -~ TUV) REBMATHESE - REBBMERE  BEOE among faiwen SWIEs
BRI BMEERHRF  THE2EHMNEZERENARERERE - 2@%%%@5]7%%%%1%%
In building a supportive, inclusive and empowering cross-border Eﬁ@@ﬁ@%@.@ﬁfﬁ'@fﬁ%
e-commerce environment for small and medium sized businesses Representatives from 17 global
. . ) ) ) e-commerce platforms engaging
to grow and thrive, Taiwantrade.com formed strategic alliances with in face to face meetings with
prominent industry players in the fields of: suppliers in Taiwan.
e Digital commerce: Google, Amazon, eBay, Facebook 3.20;9&@%2%2%5}%2@%@%%;
‘ . EREENBELBREERME N
e Online payment: Paypal, Payoneer ;Uﬁﬁ%ﬁ%@%imgizgﬁ$%;§
e | ogistics: Chunghwa Post, UPS, DHL 3, RAERRER A
* Third-party verification: D&B, TUV poial Commerce & S

Taiwan Expo bridges
Taiwantrade.com members and
Taiwan startups with Vietnam's
digital community.
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Future

In response to the high demands of the Taiwan business community, the
International Trade Institute (ITl) offers a range of training programs for
people to develop their talents in marketing, international trade, and the
MICE industry.

In 2019, the International Business Administration Program (IBAP) has
318 participants graduated, leaving another 460 in training.

EREEEEFHMN
Strategic Business Management Program

RABZHNERERE - BORBEBEFENLIIEEEAARE - BEREEA
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In order to cultivate the next generation of Taiwanese entrepreneurs and CEOs,
TAITRA and Lahav (Lahav Executive Education of Coller School of Management,
Tel-Aviv University) jointly organized the Strategic Business Management Program
IV in September 2019. The aim of this program is to introduce the global and
digital economy, along with the latest innovative business models and the future
developmental trends of various technologies from a global perspective, to CEOs
and senior executives from local enterprises.

Trainees from various industries around Taiwan first took classes overseas and,
then, in Taipei over five weekends to complete the courses. Afterwards TAITRA
arranged trade missions overseas according to the participants' individual
preference. The trainees visited local government departments and well-known
enterprises. As a result of this program, Taiwanese enterprises not only made
connections, but they also raised more market opportunities in these countries.

By Fmé-ign Trade @ «—

AEETHERRIFF2019 "BIRMELE | M HREHREEFIRKER
TAITRA Chairman, Mr. James C.F. Huang, presided at the opening and graduation ceremony of the International Business
Administration Program. Group photo with graduates
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2019FEHHITHHEDFE A 2019 MICE Destination Marketing Contest
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EEFRIEAIA T RFITEEAZ

Training for Startup, Digital, &
New Southbound Talent

201 9F BIFINPOEAN—F - BT B EFXEME N B HAE
B HNERE  BENEmAEH XREaweR T SEETF  0XE
R-APDHYE » SEEIRE  BEEFEAL T—RL K "ITREE, F
2 BEFNEERTRBAIZRFRSUA SRR TR - WEAREIA
A - SRHIRERCHZESRERNMEIRERE  BESIARRE
REIRIAERRE - UREFBRBHAEFIANSAFNREEVAZRIERE
HE o SN AEFEL TEXIIR L L TR BIIFRERAL - B
FlRHBEBR R CEVN _FHRRPREHE - e ~ R)UIN—FH
MR BEEE1~2FNRENEXI RS - BBRAIMSEERR
Bl AR _FHNEEEE _FREAEMIIME « HE - KBS
R BEER - B Y ATRMATS - EREIIRIEE YRR AL #EE
U EHRMREAERERES - #StHFRAERERMS  BESE
XA~ KEERIE ~ HHER  BEBEST  miGhREAMREEBEREN
A EBERNEBKBEENIZE - UIEBINKFTERAEKMNAZT RER

2019 is the digital year of ITI. To help business leaders face the
digital transformation challenge, Taitra, Microsoft Taiwan, and the
American Institute in Taiwan jointly organized a high-level training
called "Corporate Al Strategy" workshop. The first generation of
the SMEs and their next generation gathered together to learn the
concept of Al systems and the latest technology trends, and how to
adopt the technology to optimize internal organizations. Furthermore,
ITI has developed courses to inspire students' entrepreneurship
and enable their data analytics capabilities. ITlI had the distance-
learning "Startup Course" in English for the first time to introduce
the entrepreneurial insights of Silicon Valley, had instructors and
courses from the Haas School of Business at UC Berkeley and has
developed a "Python in data marketing" course.

In addition to training for startup & digital talents, ITI offered "pre-
career training" and "on-the-job training" to train the New Southbound
talents for businesses in 2019. The former included a two-year
Southeast Asian language program (Viethamese/ Indonesian/ Thai)
and a one-year Vietnamese language program. Students studied
Southeast Asian languages and took courses in business English,
marketing & international trade. In the two-year program, students
had overseas training to get acquainted to the New Southbound
market. The latter included the New Southbound Talent Training
Program which covered culture, industrial economy and prospects,
business and investment environment, and Taiwan business layout
experience for learners interested in the New Southbound markets.
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ERATIEBHREEHE
MICE Certification and Training Project

BREXAERSKHINEE A EFHEABEERRZE N  BEBFEEEE
MERETERNIZZBREN - AEERBEREXZAT  BAASEEM
HE © FEEBSR2005FFaHE) " ERRERBEATBEETE, - ZaH
B S Bl OHT - PEEAS A ~ AT ERE - AT HES  BIBRIR ~ E1E8

g o B BEEMSE o 2019FHMETTHRRIRAE - ££3 530 KB -
; 8 HN BEEBEANERAYT  URBRITERALTEE  ASHEBH2007 FEREBEHE
Y R N TENEREE S ARREER,  ESRERARIE,830A -
ol ENES R BIEHEERES - 20125 £RER S BAMIAEELREICA /5| EH
éﬁa % ;-?‘L‘é‘ FRREBIECEMERBE E:ERECMP » E#EN232 ABRISCEMKE44 AES
3‘ @' ﬁ% /3 \Z CMP - 2017 FE15 10 F ENE PR E B ik:i2 3FE CISRRIZE = HIE - HAlHEts
C 84 By 1 éj PR 75CIS - BAEHIAEEZEEZCEM-APEEREERIEZ A EH =R » 510

ﬂ 2NeJe Hk e 20204 3| EBRRAE » H§ R EEIHHE1{E5ECEM-APRRHIE 2 HIR -
&ef‘!‘_ﬁ,‘, gt e Y Sponsored by the Ministry of Economic Affairs, ITI has been responsible
W e (A * Y - @, "GJ\' = T 2 ';ﬂr;ﬁiﬂ o ) for the MICE Certification and Training Project since 2005. The project
e 1 W He 3?’“.5:4 ;\@%Q\ %"4’, ;}( .:‘._‘1“1% ‘:’g ) o includes establishing the Certification System, holding Professional Training
V. j e 4 IRkt S VAR ",‘. - q? "1 fy’ ? Programs, building Talent Database, hosting MICE Destination Marketing
palE | oL E - "”,_ . S B ' /N N Contest, and generating online learning material. In 2019, the project held

P = g 4 2 =) 77 MICE training programs with 3,530 trainees.

;r.él}‘%%m_ J f P . 9 In order to correspond to Taiwan's MICE education framework, and
SE=SE) v : g Q a ¥ O A S : provide a reference for evaluating the MICE proficiency levels of job

applicants, employees, or students, this project has held Certificated in
MICE Professional since 2007. To keep up with trends in MICE industry,
TAITRA has worked with the International Association of Exhibitions and
Events (IAEE) and the Events Industry Council (EIC) since 2012 and with
the Society for Incentive Travel Excellence (SITE) since 2017 to introduce
the Certified in Exhibition Management (CEM), the Certified Meetings
Professional (CMP) and the Certified Incentive Specialist (CIS) to MICE

l
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}
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B3 AAIES ITI Job Placement Activities

BESHAHERTISER - ERCEEEH(EEELI)AEINIEEREARCEEHRRINGERENNITIHE practitioners in Taiwan. So far, there are 232 CEM, 44 CMP and 75 CIS
BET - WEIEEBIINNS - 2019FEH318%%K ~ H B (187 &) KFmx: (e ~# - %) i certified individuals in Taiwan. In addition, TAITRA signed an MOU with

BRRERBARENS - IAEE and will introduce the Certified in Exhibition Management Advanced
Professional certification program (CEM-AP) to Taiwan in 2020.

BRECESBITHSEIZEZ AT  AEEFIEEITIERCZATIESRINES » BEATIREE - S4H%
BIE KR EA E3EE - 2019FEHEH 714K B EFIRES - 1243, 1M12MEMER - EhESH - EPRHT
PBEIZARUAS ESGBHA RPE - MBEENER - HE - BIBRERE - BEHETRM - MEES
A EIEHRAEREEARAR LEATFE "104 N NiR1T) &1F ) BrEEETFERRESBTHERSE
HEAZITIHEESE -

To meet government policies and market demands, ITI has been providing high-caliber international
multilingual business professionals. In 2019, we provided the market with 318 graduates who speak
English, Japanese, German, Spanish, Portuguese, Indonesian, Vietnamese, or Thai.

To help enterprises recruit ITI graduates, we hold a series of job placement activities every year,
including job fairs, company recruitment presentations, and online recruitment. In 2019, 714 companies
used our service and provided 3,112 job opportunities. With the three job fairs and company recruitment
presentations held in Kaohsiung, Taichung and Hsinchu, renowned companies such as ASUSTeK
Computer Inc., MSI INT'L CO. Ltd., Foxconn Technology Group, Pou Chen Group, have leveraged ITl's
Job fair for recruitment for years. In addition, ITI also worked with 104 Job Bank, the leading platform
for online recruitment in Taiwan, to introduce ITI graduates to companies searching for sales and
marketing professionals.




HIES STRE %5‘% Taiwan Trade Shows

2019 FEAENEBIAIMEPHEA0EERRQTIRANEE - 3EFNEI)
HE1EB18KEBIRNIINFREZ R - REMIEIEIER2,276/E# (i - BN EE ARBE3,25TA o

In 2019, TAITRA held 40 professional trade shows, 37 in Taiwan and 3 overseas,
with a total participation of 10,818 domestic and foreign businesses, 32,276 booths,
and 83,257 international visitors.

TIMTOS 2019.%5\1%%%?(’*”%&?:*
International buyers discussed industrial robots at TIMTOS 2019.

BIEFETAKE REMRKRKNEE BAZHKREIKX
TIMTOS 2019: The World's 3rd Largest Machine Tool Trade Show
Offering 7,000 Booths

2019F A ILEFE T EME(TIMTOS) RERBEAZE7 000E# N - AIREN D LE2=ER
BRRESGARE HAF=ZATEKE  EB2ETHRETEMEXNRSEES - 2019
TIMTOSH(EARHE ~ 288 R IHE 1 ~ IEHAERESE @ WHAGKE cAtEEREE2ERS
e DL TT2#40 - FERE REETH  BETH40  BEREMIFERTERTEE
HMERE - RERTS|BIE2081, 230X M2 B LUNSES, 7T7TTHNERIINEESE 2B AZR
EFERR7.2%  BBERERSBASLERHNS -

The Taipei International Machine Tool Show (TIMTOS) is the first trade show held at
Taipei Nangang Exhibition Center, Hall 2 (TaiNEX 2) officially opened in March 2019. It
accommodated a total of 1,230 exhibitors in 7,000 booths across TWTC Hall 1, Hall 3,
TaiNEX 1 and TaiNEX 2. In 2019, TIMTOS created a new record in Taiwan's exhibition
history and became the world's third-largest machine tool trade show. To follow the
trend of the machine tool industry, the theme of TIMTOS 2019 was "Industry 4.0 and
Smart Manufacturing". The trade show attracted exhibitors from more than 20 countries
and a total of 53,777 domestic and international visitors. TIMTOS 2019 demonstrated a
phenomenal growth of visitors with a 7.2% increase when compared to the previous trade
show.

ga—

2019F B LEF T EM RS R M A5 RSN B E S
Exhibitors presented machine tool parts to Taiwan's President, Dr. Tsai Ing-wen at 2019 TIMTOS.
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BtERERRE REERIEEAEETE
REZBRERELRAIESE
COMPUTEX 2019: A Platform Showcasing Global

ICT Technology Ecosystems for Domestic and
International ICT Elites

2019 AILEEEKE (COMPUTEX) REIZRE171E ~
4B2 495ZMEIREE BE TALSZHAYHBAE (Al &
loT) 4 ~ "5G.s ~ "[@## (Blockchain) 4 ~ "RIFTELIHAI
(Innovations & Startups) 1 Ml "EHELEREREER (Gaming &
XR) . ERAKEE - ERI1HIEZ "COMPUTEXRBIEIFERCE
- CEO Keynote, » BEEIFERAMEFMBHMEEEAMD
BHBHNTREZERT (Dr. Lisa T. Su) -+ B "T#HitRSREE
BE | AE BRSNEEERMNRREERXMGRS - FEHL
MERBEEREMB MR TESEETRAEERoanne Sones »
EREERIPHE REHLALERSHEZANES  BR
COMPUTEX M2 IRRHTAERRR | B ENL ©

COMPUTEX 2019 attracted 42,495 international visitors from
171 countries and focused on building the global technology
ecosystems with the following 5 themes:

e Al & IoT e 5G e Blockchain e Innovations & Startups

* Gaming & XR COMPUTEX
On the eve of COMPUTEX 2019, TAITRA held a press b LREs
conference and a "CEO Keynote" session. During the session,
AMD's President & CEO, Dr. Lisa T. Su gave a speech on

drives innovation. In addition to Dr. Su, nearly 20 VIP guests
presented at COMPUTEX 2019, including Ms. Roanne Sones,
Microsoft's CVP of OS Platforms, Mr. Joe Hsieh, COO of ASUS
and Mr. Jerry Kao, COO of Acer.

the topic of "The Next Generation of High-Performance ‘ o 1 "
Computing", addressing how the next-generation computing ‘ f

SIEFEITER RTEXRERILSGHERELR
TAIPEI CYCLE, Where Global Cycling Industries Meet

2019FAILBIBITHEHEAE 1, 130REAINRESE » £H3,320@# A - |5I2KRE97E£5,718Z 5+
EER1E1,7002EHAXEELE - BINEF ABK2018FRKR15.9% * HAEEZBASR2018FKRL
48% - AESEEITEMREEN  REHY "KATEHBELEHRESAEZE , & "Tapei Cycle+ HERITH
f8, RSB ETREBNMEEESRELY  BHEREZEXEETHRTEDSNTEARE B LS4
HENZGRBOER @ BBETEEXZEELEZI0B (Internet of Bikes)HIFTHA - BREHEERWNLIEES -
BITEBEHE TE8TE FATR  # "TAM, WBEIIA » HIReT s EHEBIATE - BITXUEESR
RARRZBERSERETE -
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SAPPHIRE

1 ASERKNE REXEBEHFEEAMDRE
BHTRHELEFTBHLRGERAMNSEB AR
DNERERT oREEEXRBRANRERE
TAITRA President & CEO, Mr. Walter M.S.
Yeh and AMD President & CEO, Dr. Lisa T.
Su invited business partners to share key
ideas of building a new high-performance
computing industry system.

AGEXEBM I EEAMDEEA1EN201948
JLEIRRE NSRRI S S HICEO Keynote

For the first time, TAITRA and AMD
cooperated to delivered a CEO Keynote
session on the eve of COMPUTEX 2019.

JE20198 Lt EITER - 2EBTEATIR
FRAXMANEL BT B2 & A

At 2019 TAIPEI CYCLE, international
buyers discussed bicycle features with
the representative of AXMAN, a Taiwanese
cycling OEM company.

N

w

TAIPEI CYCLE 2019 was held in Taipei Nangang Exhibition Center Hall 1 and 2 (TaiNEX) and offered
3,320 booths to 1,139 exhibitors. The trade show attracted 5,718 international visitors from 97
countries and 11,700 domestic buyers, demonstrating a 15.9% growth of visitors and a 48% growth
of buyers when compared to the previous trade show. During the trade show, TAITRA held a variety of
events, such as International Forum, TAIPEI CYCLE+ Salon and DEMO DAY. The trade show not only
acts as a platform for suppliers interested in entering the Asian Pacific market but also showcases to
visitors the latest products and information of related industries, including the aftermarket and the OEM
industry.
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BABRSEFEGR NBERE— BRKRE
Taipei AMPA 6-in-1 Drives Towards the Future

2019F A LB ABETR4ARL "E8L EFEREENL ) KT #H -
BRETBEMARETERRERBS  H1,320KBRIMNKEASE @ FH
3, 744E#HA - RERBLE LD HR EERKT.59%M0.53% - HA
MR BARERIIBREAEER 20199 8%EHonda * Daihatsu Motor
Hitachi Material ~ Mitsubishi » PanasonicEEEZHARE « EFBEZE
AEHREER  BrzERONEEZMAEEERAXERERE ZH
AEFTEW -WERBTH EXEEAMBFBEAEE  REBHE « #EH
T FE)(Mahle) RBEIEABE/NESPIEHEFER(7Starlake) ~ BENE
SRS RERE(Noodoe) » EERRAREBENEZRME —R=AIR
RERESIEMEE S -
The trade show named Taipei AMPA is the leading automotive
trading platform in Asia. In 2019, Taipei AMPA 6-in-1 focused on the
autonomous, electric and smart aspects of the automotive industry,
presenting the industry's future to the contemporary world. The trade
show offered 3,744 booths to 1,329 exhibitors, demonstrating a 0.53%
growth of booths and a 1.59% growth of exhibitors when compared to
the previous trade show. For the trade show, Japanese buyers have
been the most important buyers, highly valuing Taiwanese products'
quality and the after-sales services. In 2019, iconic Japanese
automotive companies, including Honda, Daihatsu Motor, Hitachi
Material, Mitsubishi, and Panasonic, assigned representatives to
attend the trade show. This showed the importance of the Taiwanese
automotive market to Japan. In addition, other automotive companies
such as Dijiya, Phihong, Fortune Electric, Mahle, 7Starlake, Noodoe,
FETC attended the trade show.
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1. 6B BT 4R RN
EREZNAEEXRXSTE
Taipei AMPA is the leading
automotive trading platform
in Asia, and one of the largest
platforms in the world.

QBN B REAETEB20198
JEBRERRGRETRER
RERWRBEESTERE
Domestic and international
buyers and exhibitors learned
about the latest information
of automotive products and
the development of related
industries at 2019 Taipei AMPA
6-in-1.

JESHEERN20196LEER
m Ay R
TAITRA's Chairman, Mr. James
C. F. Huang delivered the
opening remarks at FOOD
TAIPEI 2019.

4 REHBEREZRGEIRERR
AEERKWERSE201981L
B R mERRER
The Director General of Bureau
of Foreign Trade of Ministry of
Economic Affairs, Ms. Jen-Ni
Yang, and TAITRA's President
& CEO, Mr. Walter M. S. Yeh
visited a pavilion at FOOD
TAIPEI 2019.

FOOD TAIPEI
O@

LILERERRFIE
RERERA RIREENRN
2019 Food Taipei 5-in-1 Mega Expo
Scales up to Bring New Dynamics to
The Global Market

2019 ATEIKR R BRI ESZEREEE LY
EFas 0 MEAITEE S ERELE—2]KEK
T25%  HEREEAIM, 757TXBELSE 5
5,056 - RADMNBIZKREZRMRE B
BMEZXMNLE P~ T BT TR EET
PAN
BltEBERMERKREEISE @ AIREF S 2=
EREEEEERSNRRE B ARHUER
FEM1.56E  HEESMEXRNS=EEEM2238
BEhEREEREAKN - 22EHHBT - ABeHAES
REBR TEERSEXMWESRM - EFHEARH
EREEER  ERE—%¥  REOLMSREEEEN
HEETE -

The 2019 Food Taipei 5-in-1 Mega Expo acted as a one-stop trading platform for buyers from
all over the world and presented a comprehensive supply chain related to the food industry
by combining the following five trade shows:

¢ Food Taipei e Foodtech & Bio / Pharmatech Taipei e Taipei Pack

e Taiwan Horeca e Halal Taiwan

In 2019, the trade show offered 5,056 booths to 1,757 exhibitors, demonstrating a 25%
growth of booths and exhibitors when compared to the previous trade show. The exhibitors
were from 38 countries, including Japan, Korea, the United States. In addition, Taiwanese
local governments and associations actively participated in the trade show to present high-
quality Taiwanese food delivered from every Taiwanese county and city.

r v
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2019 MEDICAL TAIWAN & MCMEX

- a Successful Integrated and

Transformed Platform to Link Medical
and ICT Industry

201QEEE‘E*%*IW%ﬁ%&%ﬁ%@%%&%mwhﬁ%
oo RERM TEE, 0 TBRE, > TRE, TE
2EER,  THRL EXE /\ﬁ%§8!326%ﬁﬁﬁﬁ
20 REIZREATEREZR - @B TRBINEKEE -~ £
HOwE -~ Bk ?ﬁﬂ%ﬁ%/\é\ﬁm%ﬁﬁ c 20196 HE
EETRE - TAEEBREMRENTEGR,) £
BEr N ERYE - T4 #&%L%% ER B Y
o NER  HESRHMERERERTEMLER -
Lesh - AR TEEERLIRE  ERFEEER
ENEBMEXRMRREEN NS RENBERRBER
s - MEEEXNEARBERESHR T —ERNZEES
B -

In 2019, the trade show, MEDICAL TAIWAN and
MCMEX successfully transformed to become
a B2B medical trading platform by focusing on
the theme of "medical devices, healthcare and
startups" and offered 620 booths to 326 exhibitors.
The theme of the trade show suited hospitals'
needs to kick off a smart revolution upgrading
medical services by leveraging loT applications.
During the trade show, a comprehensive medical
supply chain along with products combining loT
applications with smart hospital systems and
household healthcare systems were presented
to over 1,000 professionals from 47 countries.
With the synergy of Taiwan's high-quality medical
services and the advanced R&D capability of
Taiwan's ICT industries, it is highly possible for
Taiwan to foster a next-generation industry for the
emerging medical device market in the future.

BIRINEERELEREEFERERRRER  IREXBERE
Buyers from domestic and overseas visited the MEDICAL
TAIWAN trade show to follow the trends and the latest
developments in the related industries.

2. 2019 F A BRI ERR L EMERERRERE  BHEETEN
)k/)[ﬁ?ﬁg%:’:j—\
2019 MEDICAL TAIWAN and MCMEX created a one-stop
platform for a variety of medical products and services.

3.2019F10ATNEERMENNERESEN  aEARMESE
Lodha#2#%3%8 Aakash Golla(E2)’<éﬁ§%Fﬁ”ﬁ 5T o
The 3rd SMART ASIA India was held in October, 2019. Lodha
Group is India's largest real estate group and its General
Manager, Mr. Aakash Golia visited Wintec's boot at 2019 SMART
ASIA in Mumbai.

—_
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HrERBEXREEREFE
Exhibitions Held in The New Southbound Countries

BB REINTS - 2019FE RSN EIZRL ‘%’)J“#ﬁSEﬁ%%
B EtE TAeEBRAREETRAR ) B T AaRRERET
HER, RE=ZBHE "DMNEEmE, c Hf %@@%@é
E,\,.E@/wﬁiLFﬁéﬁi%ﬁﬁﬁﬁTﬁ(MAMDA)@THE%ME%IE ' IR
SI89K/5E (Suzuki) ~ HERE (Nissan) ~ ER/AHE(BAIC)EFA %
g2k o TDNEERHTE, BEEBMHES— KB EMRE 15
BARBREES - 2EBENRERERIN - EEH S BHT B BRI
?\/JII(Maharashtra)&ﬁ¥bﬂi\dlI(West Benga) BB XAHESE - £
ERERBER . SN2 TERE, KEFE B B2BRE
RER—E ?fEDf BEAMBRRBDETRALRS @ TEFF &
FREBMA
In 2019, TAITRA held the following three trade shows in the New
Southbound countries:
e The AMPA Myanmar (The 7th Myanmar International Auto
Parts, Accessories and Motor Show)
e The POWER EXPO Myanmar (The 7th Myanmar International
Electrical, Electronics & Electric Power Equipment Fair)
e The 2019 SMART ASIA India (The 3rd SMART ASIA India
Expo & Summit)
The Myanmar trade shows collaborated with MAMDA (Myanmar
Automobile Manufacturers and Distributors Association) and
presented a specific vehicle exhibition zone to showcase global
vehicle brands, such as BAIC, NISSAN, SOUEAST and SUZUKI.
The 2019 SMART ASIA India was held in Mumbai, India and
exhibitors included India's state government of Maharashtra &
West Bengal and brand-name Taiwanese companies, including
Delta, Acer Communication and ASUS. During the trade show,
TAITRA held the "India-Taiwan Smart City Summit" to focus
business opportunities related to India's smart city policies
and to bolster the potential cooperation between Taiwan's and
India's companies. Both the India & Taiwan government officials
and industry leaders attended the summit.

420194 MBS HEETR4R ) & T AGEER EE%%EE BENRBEL P

AR - AGMSHERIMER(ED)BRE@H TEE(UMFCCI) BIES
f£Dr. Maung Maung Lay(E:)&%@’@/‘L@%Lﬁﬂw«ﬁﬁ?ﬁTﬁ%‘(MAMDA)‘E
Dr. Soe Tun(A=)28 &%
In September 2019, the 7th AMPA Myanmar and POWER EXPO Myanmar
were held in Yangon. At the EXPO, TAITRA's Executive Vice President, Ms.
Leonor F. M. Lin, Vice President of the Union of Myanmar Federation of
Chambers of Commerce and Industry, Dr. Maung Maung Lay and President
of the Myanmar Automobile Manufacturer & Distribution Association, Dr.
Soe Tun visited booths of Taiwanese companies.
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1. 61 EEBRER2EN2019F3F4R EXEA
The Taipei Nangang Exhibition Center, Hall 2 started to operate on March
4,2019.

2 BEERABRE WS NS RNEMINTNIE - BB 25 ERES
REFERT—EEE
The Nangang District in Taipei City has been growing and the synergy of
TaiNEX 1 & 2 will take Taiwan's MICE industry to its next level.

BIHRE SR ORERER S BEBFEER L

The Taipei World Trade Center and the Taipei International Convention
Center
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Promote Taiwan's
MICE Industry

SEHERMEER BXEBIEPOAE
Taiwan's MICE Industry at a Global Level

REEREERERX ARLEAIIHRESFFAORERE - HEGEROLLS
BRE1E - WH2019F3RFNEEmBRE2E @ AREE—RFEMHAR
NEBENRE 28BN -

B AIIRALA05,000(8# 6 - AARBREXREFLUER 1 - BARLR
B Lt RESHORERE - ABEUEEIE6,300ME @ AIFE 2 /e B
REFTR  HENBENERPOZ— - RRASHNERS RAEBN=RE(FE -
FERARRGRIDERLRERE

As the only organization providing venues for both large conventions and
exhibitions in Taiwan, TAITRA aims to promote Taiwan's MICE industry at a
global level and operates the following:

e The Taipei World Trade Center (TWTC)

e The Taipei International Convention Center (TICC)

e The Taipei Nangang Exhibition Center, Hall 1 (TaiNEX 1)

e The Taipei Nangang Exhibition Center, Hall 2 (TaiNEX 2), since March
2019

With nearly 5,000 booths provided by TaiNEX 1 & 2, TaiNEX and TWTC

can accommodate over 6,300 booths in total and can meet the needs

of large international trade shows. In the future, TAITRA will continuously

serve domestic and international MICE's organizations and contribute to

Taiwan's MICE industry.

iR el e L
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2019 Performance of TaiNEX

2019 Gt B 16 L A5 IERE K57
TH)ES)  FAXESS% - REEZSEBAFE126F >
BESBREERE  WRHFERL  FMESERER
AR7% o BRY FMLTE S B IR MR E S - ML
A EABREREERMREBRTEE/NFR
o FEEBRERRY - REEHCRE - XE
BERE  2019FEFEERFISO201215FE K&
EHERE - ARBBENTHSFHEERES ~ 268
BMRENIE  HBIRARESRERRF N -
BltEERERERLBERKRERE » =2HK
Rt LI - RS S ENATHEBERAALSES
FIARZME  FANREARRNEREXEHEHRS
7 DURERBRKERER - A212017F KGR
BOEEMEERNE  BRE—F2NEERIET -
RESMETENEAGEROENR2019F3A4H
FE11B1B2RIEERA - EEHERRHE2 362
BEREEA - 2RPOAIEIKRNETRESE
ZEfE - HAIRM3,200A  BEEXEEBRNENL
REEEHEBOFIHIEFRERE  BHRESELST
HERNAE  ATRRELITNEEHN ° 20194
MBS DN EESH S BR(AFECA)E
Z TINEREEE ; (AFECA Asian Awards)HE °
B1E TINRESER TEH%E -

In 2019, 56 exhibitions and 57 events were held in TaiNEX 1
with an overall occupancy rate of 55%. TAITRA has operated
TaiNEX 1 for 12 years and has constantly upgraded facilities
such as wudu places in prayer rooms and WiFi access
points, creating a more customer-oriented environment.
Furthermore, TaiNEX 1 has been continuously certified by
ISO20121 for the outstanding eco-friendly environment.
In future, the synergy of TaiNEX 1 and TaiNEX 2 will take
Taiwan's MICE industry to its next level.

Invested in by the Ministry of Economic Affairs (MOEA),
TaiNEX 2 was built to expand the exhibition and convention
capacity in Taiwan and to enhance the international
competitiveness of Taiwan's MICE industry. The exhibition
hall and convention center of TaiNEX 2 were opened on
March 4th and November 1st, 2019 respectively. Equipped
with the latest audio/video and telecommunications
technology, the "Skylight Convention Center" on the 7F of
TaiNEX 2, with a 9 meter-height ceiling and pillar-free space,
can hold up to a 3,200 pax conference. In 2019, TaiNEX
2 won the championship of "Outstanding Venue Award"
at Asian MICE competition held by Asian Federation of
Exhibition & Convention Associations (AFECA).
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1 REIMEMEORE  BREFTERER
AT EY) AR
The exhibition organizer successfully
arranged the biggest exhibition venue in
Taiwan to present art pieces.

2 BB RRE  2ERA—HREEE
Residents and tourists viewed renowned
art pieces in TaiNEX 1.

3 2HBHRREN NRRMEAGEESE
EREEHRE—RIMEE)
On the last day of "Fun" Summer Camp,
children interacted with TAITRA's
Chairman, Mr. James C. F. Huang.

AItERZNEES
BEERLZREA

Taipei Dangdai Art & ldeas -
An Artistic Sensation

2019 RAMBES- 'GItERENHES &
fiv - FEF L REB1EEERY - RESEXRE
2HFIORBEREBFEBMR - RATNKKS/AE
28,000 AR EREE - FB 185 B NN E B X
HEKEANZEITELHBEE K2 BEBEES
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In 2019, Taipei Dangdai Art & Ideas was held in
TaiNEX 1 for the first time and attracted 28,000
visitors. It is Taipei's global arts fair and brought
together a selection of 90 of the world's leading
galleries and artists. With the endeavors of
TAITRA staff and professional teams, the
exhibition venue was organized successfully
for art pieces and cultural activities. This not
only demonstrated that TaiNEX 1 is capable of
holding both trade shows & diverse exhibitions,
but also presented to the world the capacity
and potential desire for art in Taiwan market.

P REAEHRRE
—EFUNDA 2E

CSR to Society: "Fun" Summer Camp for
Children in Neighborhood Community

REBICEEET X BB 2EEERBLIHEEE A
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HEERNKEREL - 2019F2H8BE— =1
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To put TAITRA's corporate social responsibility
into practice, TaiNEX 1 & 2 launched a "Fun”
Summer Camp for elementary school students
in the neighborhood community. A total of 24
children participated in the summer camp and
most of them were from underprivileged families,
immigrant families and grand-parenting families.
TAITRA staff interacted with the children and
shared life experiences.
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Operations of Taipei World Trade Center
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TAITRA is one of the most prominent organizations in the MICE
industry in Taiwan and operates the Taipei World Trade Center
(TWTC) in the Xin-Yi District in Taipei City. In 2019, the TWTC provided
showground rental services for 81 different trade shows, using about
5.17 million square meters of exhibition space and attracting more
than 7 million visitors. The major trade shows included COMPUTEX
2019, Taipei International Book Exhibition, Taipei Game Show and
Art Taipei. In order to improve the safety and energy efficiency of the
Taipei World Trade Center Exhibition Hall, TAITRA created a safer
exhibition environment by installing an invisible grille to the railing and
changed to an LED lighting system in the ITM showrooms to increase
energy efficiency by 55%. Furthermore, to provide better services for
visitors, TWTC had Starbucks TWTC Hall 1-Taipei store tailor-made
and opened in 2019,

A R R

Showroom Leasing

HE—E2E 788G 1,060ERERE - REEHOREEA @ BERZAR
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TAITRA operates the International Trade Mart (ITM) and the
International Business Center (IBC) on the second to seventh floors
of TWTC which provides comprehensive business facilities and is
easily accessible by transportation. The ITM offers 1,069 showrooms
for exporters and importers to display their products. The IBC on the
fifth floor of TWTC provides 16 temporary offices to foreign companies
interested in investing in Taiwan. Since 2003, 108 foreign companies
have rented showrooms and offices.

1.8 EROREREABEANREXNEREZ—
TWTC Exhibition Hall 1, one of the most prominent venue for all types of exhibitions.

283. EE B —fEPIH2019F8ARE
Starbucks TWTC Hall 1-Taipei store opened in August, 2019.
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Operations of Taipei International Convention Center
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In 2019, nearly 700 conferences and events were held in the Taipei International Convention Center
(TICC). Among them, 12 were international conferences, including:

¢ The 44th Kiwanis ASPAC Convention

e The 26th IEEE International Conference on Image Processing

e The 11th IAGG Asia/Oceania Regional Congress

e The 29th Annual Congress of the Association of Thoracic and Cardiovascular Surgeons of Asia

e The 18th Asian Chemical Congress

ERDONRETEIRTESR

The Asian MICE Forum: The Iconic Platform for Business Interactions

RELEE RESHEBEFEN ﬁ%m HEHEEZREAAGHIE2019F "TMEREEEMIE S (Asian
MICE Forum, AMF) -+ Ll "3r% —EBEEEHRERIRNEE) (Be entertained: Make an event into a
game) J AEE X BREBEERXER %Et%l?kk/ﬁﬁ%ﬁqﬂ REBZEENS - SPBEHEEXESR
ZABEWE (IAPCO) ~ 2IREASEEMATMCILGERERREEZEHE (TICA) ERERE © 5
EE RSN NEXBS ”&%I%EQ{II%/ MRL440M I EEFEDHE - MERERPRIIMN © B
SESRBEFERE  AEEFECERESE -
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To keep Taiwan's MICE industry following contemporary trends, the Bureau of Foreign Trade under
the Ministry of Economic Affairs authorized TAITRA to organize the 14th Asian MICE Forum (AMF) in
2019. In order to allow participants to be actively engaged at the AMF, TAITRA adopted the theme
of "Be Entertained: Make an Event into a Game" and cooperated with practitioners of Taiwan's MICE
industry to present entertaining ideas in detail of the AMF's activities. In 2019, approximately 440
participants from 12 countries / regions joined the AMF, including representatives from renowned MICE
organizations, such as:

e The International Association of Professional Congress Organizers

e MCI, the world's largest conference consulting company

e Thailand's Incentive Travel & Conventions Association

The AMF has been leading Taiwan's MICE industry and enhanced the industry's visibility, as well as
served as an iconic platform for elites to interact with each other.

MEET TAIWANIZH= E&EY
2019 Performance of MEET TAIWAN

TEEEER&ERNM

Make Taiwan the best destination for global MICE industries

HHEE BEEERERAREE

Winning International MICE Awards

AERTREXERESR "#HBHZEER
EXBEFE (BMBMEET TAIWAN) 4 AWARDS 4
BENSRTHREESD  SESEgR |
MABE  20190FERBEANZEEERTTG
Asia Media’B%& "FE&ZEGER (Best
Convention & Exhibition Bureau) , - g
ERER T REE K8 (Stevie Awards)
BT THEERBEXARTE, A% BEE
IWMEET TAIWANRIFZERT ~ BIFTABIRIE
ReEBiTHERE > R EEEEEIE2EE
FRmEANEE -

The Bureau of Foreign Trade of the Ministry
of Economic Affairs (MOEA) has authorized
TAITRA to execute the MEET TAIWAN
program, Taiwan's MICE Promotion
Program. The program aims to promote
Taiwan's MICE industry by employing
innovative public relations approaches and
marketing strategies. In 2019, the program
has shown its endeavors by winning the
Best Convention & Exhibition Bureau award
of TTG Asia Media and recognition at the
16th Stevie International Business Awards.

ﬂWWMMW3~ 

L

MEET TAIWANEETTG Awards 2R E5E
The MEET TAIWAN program won the 2019 TTG Travel
Awards - Best Convention & Exhibition Bureau.
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The MEET TAIWAN program aims to promote Taiwan as a destination for international
conferences and provides customized services to domestic organizations. One of the
program's functions is to coordinate a bidding team with local organizers and relevant
industries to support the bidding process for significant international conferences. In
2019, the success of the program can be seen in the following list of conventions to be
held in Taiwan.

e 2020 32nd CINP World Congress of Neuropharmacology

e 2021 43rd Asia Pacific Dental Congress

e 2023 International Convention of Asian Scholars

e 2023 World Congress on Medical Informatics

The MEET TAIWAN program has been keeping contact with International NGOs by
showcasing the capability of Taiwan's MICE industry's capability from the perspectives of
accessibility, convenience, and diversity. In 2019, the MEET TAIWAN team successfully
persuaded the Association of Women's Rights in Development (AWID) to convene its
2021 International Forum for Women's Rights and Development in Taiwan. Furthermore,
TAITRA's President & CEO, Mr. Walter M.S. Yeh and the MEET TAIWAN team participated
in the 2019 UFI Global Congress in Bangkok to bid for the 2021 UFI Asia-Pacific
Conference.

|

iz B IREHEEE RKIEER

Taiwan's MICE industry: A Leader in Promoting Sustainability in Asia
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Following the global trend in sustainability, the MEET TAIWAN program has been
facilitating Taiwan's MICE industry to go green. Since 2014, the program has been
assisting Taiwan's professional exhibition / conference organizers and interior decorator
companies as well as exhibition / convention venues to be certified by ISO 20121.

BEINE FIIEFEEIINERRERBIKLE

Corporate Overseas Meetings & Incentive Travel in Taiwan
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To promote corporate business meetings and incentive travel programs to be held

in Taiwan, the Corporate Meeting Project Counseling Team of the MEET TAIWAN

program has provided customized consultation and streamlined services to overseas
corporations.

In 2019, 132 corporate overseas meetings successfully convened in Taiwan with the

support of the MEET TAIWAN program. The MEET TAIWAN team achieved the success

through collaboration with TAITRA's overseas offices and by targeting potential clients
in specific markets. The success of the program includes the following three cases from
the New Southbound market:

e ASUS India and its 300 Indian dealers attended the 2019 COMPUTEX Taipei and held
an incentive travel program in Taiwan.

e Indonesia's second largest automotive assembly and manufacturing company,
Indoparts, held its triennial awards ceremony for 1,030 employees and dealers in
Taiwan.

e Herbalife Singapore held its annual conference for 2,200 members in Taiwan.
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In support of Taiwan economic and trade missions and to bolster its power exploring
overseas business opportunities, TAITRA invests in enhancing relations with global
organizations and business communities and provides walk-in services to key industries and
small & medium-sized enterprises.

Hl242] KOTRA-TAITRA EJ1& 93]
3%24J8 TAITRA-KOTRA K &%

201911.29 Namsan lll Room, Grand Hayatt Seoul

2% TAITRA
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1.2019FE ARG TS EFRAKOTRARIF A RIARITIFTAITRA-KOTRABSE &35
In 2019, TAITRA's Chairman, Mr. James C. F. Huang, and KOTRA's President & CEO, Mr. Pyung-oh Kwon co-hosted TAITRA-
KOTRA joint meeting in Seoul.

2. 2019 AGHENE L E(MCCl) B AIER T
In 2019, TAITRA signed a MoU with the Makkah Chamber of Commerce and Industry (MCCI).
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In 2019, TAITRA signed a MoU with the Office of Commerce, TAITRA's President & CEO, Mr. Walter M.S. Yeh at WTCA
Investment and Tourism (OCIT), Republic of the Marshall General Assembly 2019 in Mexico and has been preparing to
Islands. host the WTCA General Assembly 2020 at TWTC in Taipei.

L B EREAZS i Real-Time Global Trade Network
BBl PR A B i B

International Cooperation in Economic and Trade Affairs
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TAITRA strives to explore trade opportunities and enhance Taiwan's visibility by the global reach of
its 63 overseas offices. Since established, TAITRA has actively engaged in membership events for
maintaining relationships and connections with many international organizations, including globally
renowned trade promotion organizations and MICE organizations such as the following:

e The World Trade Centers Association (WTCA)

¢ The Asian Trade Promotion Forum (ATPF)

e The Global Association of the Exhibition Industry (UFI)

e The International Association of Exhibitions and Events (IAEE)

e The International Congress and Convention Association (ICCA)

In 2019, TAITRA signed cooperation agreements with 23 trade promotion organizations, including the
following institutes:

e Office of Commerce, Investment and Tourism (OCIT), Republic of the Marshall Islands

e The Investment and Export Network (REDIEX), Republic of Paraguay

e World Information Technology and Services Alliance (WITSA)

e Makkah Chamber of Commerce and Industry (MCCI)

e Kosovo Chamber of Commerce (KCC)

e Perusahaan Perdagangan Indonesia (PPI)
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TAITRA's Overseas Offices
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TAITRA operated 63 overseas offices in 2019. The offices' business
practices are as follows.
e Implementing TAITRA's trade missions and exhibitions.
¢ Providing industrial and professional reports to local traders.
e Recruiting foreign members for the Taiwantrade website and collecting
trade information.
® [nviting buyers to visit Taiwan's international exhibitions.
e Assisting industrial associations' overseas promotional events.
Joining existing 62 overseas offices, Taiwan Trade & Innovation Center,
Tel Aviv was launched in February 2019 in Israel. The center aims to
strengthen the Taiwan-Israel business partnership by serving as a bridge
to link Taiwan's manufacturing capability with Israel's innovation power. In
2019, TAITRA led several delegations to Israel with the focus of startups,
agricultural and high-tech companies. In addition, by leveraging the
center, TAITRA invited globally renowned venture capital companies such
as Maverick Ventures Israel to join InnoVEX at COMPUTEX 2019.
Furthermore, in 2019, TAITRA operated 45 Overseas Business Centers
(OBCs) in 35 countries. OBCs offer independent offices or business table
services at an economical price, thus helping companies set up liaison
and business centers to manage local markets in the New Southbound
countries, the Middle East, Africa, and others. Companies can leverage
OBCs to explore overseas markets.
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Taiwan Trade & Innovation
Center, Tel Aviv was
launched in February, 2019.

2. 2019FE RS ERKMERER—

BEEEPNPESREHH

In 2019, TAITRA's President
& CEO, Mr. Walter M.S.
Yeh led TAITRA's top
management team to meet
with elites from Taiwan's
small & medium enterprises.
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In August, TAITRA held the
2019 panel event with local
associations in Nantou.
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Domestic Branch Office Services
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In addition to its headquarters in Taipei city, TAITRA operates domestic branch
offices in Taoyuan, Hsinchu, Taichung, Tainan and Kaohsiung to provide walk-
in services, such as trade promotion consultation, business information, market
seminars, and on-the-job training, to key industries and small & medium
enterprises.
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In 2019, TAITRA staff visited 5,535 local companies to help identify the needs of
individual companies and industries and to offer trade and business services.

Hit B BERARERRSE

Interaction and Cooperation with domestic governments and associations
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To enhance the volume of Taiwan's external trade, TAITRA worked with domestic
governments and associations to assist Taiwanese enterprises to develop their
global distribution channels by holding international trade shows, industrial
cluster-based sourcing Taiwan events and panel events.

IR 1BEH Business Information
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TAITRA's five domestic offices' trade libraries collect and display thousands of
trade publications, periodicals, CDs, and non-publication information. In 2019,
13,979 visitors benefited from the libraries.
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Organizational Chart Board of Directors

C;EEE &= £ R Chairman
airman ®m54 James C. F. Huang
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Deputy Chairman Taiwan External Trade

Development Council
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President & CEO Research & Evaluation Committee
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Executive Vice President Executive Vice President

BIEE R Deputy Chairman
FX7%  Mei-Hua Wang
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Market Development Dept. Strategic Marketing Dept. Deputy Minister, Ministry of
Economic Affairs
EXHRE ARFERIEREH D
Industry Marketing Dept. Service Industry Promotion Center
- BfuEHE Sl HERORELER
Digital Commerce Dept. TWTC Exhibition and Convention

Operation Dept.

E ¥ Director
RHD Wu, Tzu-Hsin

IR B X &=
Political Deputy Minister,
Ministry of Finance

Exhibition Dept.

FMEBIRRER D18

Nangang International Exhibition Center, Hall 1

BEIFRITEAEE S D

International Marketing Advisory Center

BB rARIRRE R O28E

Planning & Finance Dept. Nangang International Exhibition Center, Hall 2

E £ Director

EIR5EHEE BPS & R A A 1 A D &fli#E  Kao Shien-Quey
5 Domestic Branch Offices International Trade Institute = as =
BXEREZESGRIEEEZE
P L Deputy Minister, National
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63 Overseas Branch Offices General Administration Dept. Executive Yuan
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E E Director
ZIEiEE William Liu

BB E SRR
Deputy Director General,
Bureau of Foreign Trade,
MOEA

E B Director
fAI&& Ho Chin-Tsang

B/ ERER
Director General, Small
and Medium Enterprise
Administration, MOEA

E E Director
®EW Chin-Cheng Huang

THREEZEGEIEEERS
Deputy Minister, Council of
Agriculture , Executive Yuan

& ¥ Director
&% Cheng Shun-Ping

BrERMEREEES
Secretary General,
Ministry of Health and Welfare

E Z= Director
BB Lin Shao-Hsien

BEKEIXRELE
HIIEE

Executive Director, Taiwan
Frozen Seafood Industries
Association
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E F Director
EEIEIE Yen Hui-Huang
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Director General,
Department of Foreign
Exchange, Central Bank

EZ E Director
EBEIE Chiu Chui-Cheng

THREAEZES
BEMEEE

Deputy Minister, Mainland
Affairs Council,

Executive Yuan

& E Director
FEIRE  Annie Chen
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Director, Department of
Cultural and Creative
Development, Ministry of
Culture

& ¥ Director
BBR%  Yang Shaw-Shin
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EISIEE

Executive Director,
Taiwan Garment Industry
Association

E ZE Director
F3H Wong Wen Yuan

FEREZETIEESESER
Chairman, Chinese National
Federation of Industries

EZ F Director
BIE$ Lai Cheng - |

FEREZEEEESEER
Chairman, General Chamber
of Commerce,

R.O.C.

& % Director
ZEFER  Lee Tsu-Chin

BEEEHETIERELT
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Chairman, Taiwan Electrical
and Electronic Manufacturers'
Association

E F Director
FPFEHE Wang Lung-Hsing

SEMmEHOAMEREAE
BISEE

Executive Director, Kaohsiung
Importers & Exporters
Chamber of Commerce

E ¥ Director
f#%8 Hsu Hsiu-Tsang

EERWTIEREAGEE
BER

Honorary Chairman, Taiwan
Association of Machinery
Industry

¥ Director

2
ZFi%k Lee Kun-Yen
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HER

Chairman, Taiwan Cement
Manufacturers' Association

Z E Director
MIA¥ Lin Bo-feng

rhERETERES

HER

Chairman, Chinese National
Association of Industry and
Commerce, Taiwan

Z E Director
=iRE Huang Chen-Chin

BAtHELR O ERE
AEEER

Chairman, Importers &
Exporters Association of
Taipei

EZ E Director

iR

BERREHERELS
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Chairman, Taiwan Vegetables
& Fruits Exporters Association

E E Director
RXES Wu Tien-Tzu

BEEERRTERE
NERBBER

Honorary Chairman, Taiwan
Canners Association

& E Director
#M;EZR Lin Ching An

BEHBTIEREAE
Bi5ES

Executive Director, Taiwan
Knitting Industry
Association
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E 5 Director
£Y5 Tsai Wen-Rong
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Chairman, Taiwan
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Vehicle Manufacturers
Association

EEZ A Supervisor
=18 Jye-Cherng Lyu
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NELEHMEEEER
Chairman, The Bankers
Association of the R.O.C.

BE5Z A Supervisor
=ZIBl Huang Lieh Chi
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BMER

Deputy Secretary General,
Taiwan Plastic Industry
Association

BSZ A Supervisor
MESE Lin Wan-Te
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Chairman, Taiwan Importers
& Exporters Chamber of
Commerce

EEZ A Supervisor
¥ Yu Jui-Pin
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HER

s Chairman, Taiwan Footwear
= Manufacturers Association
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The listed Board members make up the 2020 of Board of Directors. (Information is provided on February 6, 2020)

80 #ME & TIEFR TAITRA ANNUAL REPORT 2019

EEZ= A Supervisor
S Wu Ya Hsien

B EEtRAR
Chief of Department of
Accounting, Ministry of
Economic Affairs

E5Z A Supervisor
A% Ho Hung-Che
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General Secretary, Taiwan
Plywood Manufacturers &
Exporters Association

EEZ= A Supervisor
F4%ME Wang Rong-Jou
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Chairman, The Bankers
Association of Taipei

E5Z AN Supervisor
#EM  Lin Ching-Chi
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NEBER

Chairman, Taiwan Rubber
& Elastomer Industries
Association

Z8EFSE Honorary Director
ZBZX LeeYuChia

FEREEEFPNCEES
BER

Chairman, National
Association of Small and

Medium Enterprises, R.O.C.
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Overseas Offices

700 ASIA

ZhNfI Bangladesh

EFREESZHD
Taiwan Trade Center, Dhaka

7-B, Alamin Icon Center, 57/4, Pragati Sharani,Kuril,

Dhaka-1229, Bangladesh
Tel.: +880-2-8412290

Fax: +880-2-8412289
Email: dhaka@taitra.org.tw

FEEKPE China
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Taiwan Trade Center, Beijing

LR EEZEPII MR 1SR E FIE5/E01A
Tel.: +86-10-6505-5801~02

Fax: +86-10-6505-5803

Email: beijing@taitra.org.tw
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Taiwan Trade Center, Shanghai
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Tel.: +86-21-63877250

Fax: +86-21-63877230

Email: shanghai@taitra.org.tw

BEESHROEMNCRE

Taiwan Trade Center, Guangzhou

BN R EE2085% BB R IAI A B 40424003AF
H#m - 510620

Tel.: +86-20-87659991, 87659992

Fax: +86-20-87787288

Email: gz@taitra.org.tw

BEBESZHRLFEERERRE

Taiwan Trade Center, Qingdao
HEmmmEEEPIRIEERBER A O AE2602ZE
BR#R 1 266071

Tel: +86-532-8572-6075

Fax:+86-532-8573-0438

Email: gingdao@taitra.org.tw

LEBSRORBRER

Taiwan Trade Center, Chengdu

A AL 2 = B SRR £ RO 158 A 182805
H#R - 610021

Tel.: +86-28-86241252

Fax: +86-28-86241577

Email: chengdu@taitra.org.tw

BEE SR OEMNKEREEEMHEE
Taiwan Trade Center, Xiamen

TR A B AR EEER35E10C-12E
Tel.: +86-592-2215768

Fax: +86-592-2215768

Email: xiamen@taitra.org.tw

BEEZH0 EIBRREHRERHHEE,

Taiwan Trade Center, Nanjing
FARMERNRIRPIE2155%E/E XL E5BR10421008F
BR#m - 210019

Tel.: +86-25-58812258

Fax: +86-25-58812338

Email: nanjing@taitra.org.tw

BEESHRORERRE

Taiwan Trade Center, Dalian
AEDEEERRLUE14TEZKAE1703AE
B#m - 116011

Tel.: +86-411-82642629/2729

Fax: +86-411-82642639

Email: dalian@taitra.org.tw

BEESF UMK RGN ERHEE

Taiwan Trade Center, Wuhan

HAL B R ET LR REE KES685 i RS KB T8
705%

Tel.: +86-27-85755185

Fax: +86-27-85755685

Email: wuhan@taitra.org.tw

BEEZPOERMNRREHFEERIEE,

Taiwan Trade Center, Nanning

[EFa R i & AE 595 T ER & . D27#8B=E
#4m - 530028

Tel.: +86-771- 5786771, 5786772

Fax: +86-771- 5786773

Email: nanning@taitra.org.tw
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&7& Hong Kong

FEEBAESHO

Taipei Trade Centre Hong Kong

Suite 1502, 15 FI., Central Plaza, 18 Harbour Rd.,
Wanchai, Hong Kong

Tel.: +852-2824-3211

Fax: +852-2824-0900

Email: hongkong@taitra.org.tw

ENE India

BIHARESPOEMEENSER

Taipei World Trade Center Liaison Office in New Delhi
Unit 602, 6th Floor, Eros Corporate Tower, Nehru Place,
New Delhi- 110019, India

Tel.: +91-11-4082 4300

Fax: +91-11-4082 4311

Email: newdelhi@taitra.org.tw

BIHRAEZROEZENER

Taipei World Trade Center Liaison Office in Mumbai
Center 1, 11 Fl., Unit No. 8, World Trade Center, Cuffe
Parade, Mumbai 400 005, India

Tel.: +91-22-2216-3074~77

Fax: +91-22-2216-3078

Email: mumbai@taitra.org.tw

BAHAZEZHROEARMNER

Taipei World Trade Center Liaison Office in Chennai
Challam Tower, 3rd Fl., New No. 113, Dr. Radhakrishnan
Road, Mylapore, Chennai-600 004, Tamil Nadu, India
Tel.: +91-44-3006-3616

Fax: +91-44-3006-3627

Email: chennai@taitra.org.tw

BB REWER

Taipei World Trade Center Liaison Office in Kolkata
Unit N 1516, Diamond Heritage 16, Strand Rd, Kolkata,
700001 West Bengal, India

Tel.: +91-33-400-42796, 400-42797

Fax: +91-33-400-42798

Email: kolkata@taitra.org.tw

ENJE Indonesia

HNEKEZEZHD

Taiwan Trade Center, Jakarta

Suite 2003, 20th Floor, Wisma GKBI, JI. Jend.
Sudirman No. 28, Jakarta, Indonesia 10210
Tel.: +62-21-574-1102

Fax: +62-21-574-1082

Email: jakarta@taitra.org.tw
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HA Japan

RRAEESTDO
Taiwan Trade Center, Tokyo

3 FI., Sawada kojmachi Bldg., 1-10 Kojimachi, Chiyoda-
Ku, Tokyo, 102-0083, Japan

Tel.: +81-3-3514-4700

Fax: +81-3-3514-4707

Email: tokyo@taitra.org.tw

AREEESHD

Taiwan Trade Center, Osaka

5F. ATC Bldg., 2-1-10, Nanko-Kita, Suminoe-Ku, Osaka
559-0034, Japan

Tel.: +81-6-6614-9700

Fax: +81-6-6614-9705

Email: osaka@taitra.org.tw

EAGEE S
Taiwan Trade Center, Fukuoka

7Fl., Fukuoka shoko kaigisyo Bldg., 2-9-28,
Hakataekimae, Hakata-Ku, Fukuoka, 812-0011, Japan
Tel.: +81-92-472-7461

Fax: +81-92-472-7463

Email: fukuoka@taitra.org.tw

M5iE 7 Kazakhstan

fHABASEBEZHO

Taiwan Trade Center, Almaty

5, Al- Farabi Street, 2A building, 203 office, Nurly Tau
Business Center, Aimaty city, Republic of Kazakhstan
Tel.: +7-7272-777-848, +7-7272-777-850

Fax: +7-7272-777-849

Email: almaty@taitra.org.tw

52 Korea

HRAREESHD

Taiwan Trade Center, Seoul

Room 1202, 12 FIl., Seoul Center Building, 116
Sogongno, Jung-Gu, Seoul, Korea

Zip code:04533

Tel.; +82-2-3789-8722

Fax: +82-2-3789-8779

Email: seoul@taitra.org.tw

ERPEEE Malaysia

HERIFEEBEZHD

Taiwan Trade Centre, Kuala Lumpur

Suite 20.01, Level 20, Wisma Goldhill, 67, Jalan Raja
Chulan, 50200 Kuala Lumpur, Malaysia

Tel.: +60-3-2031-2388/6388

Fax: +60-3-2034-1388

Email: KL@taitra.org.tw

f@® Myanmar

MXEEEZH D

Taiwan Trade Center Yangon

Room 206, Union Business Center, Nat Mauk Road
Bahan Township, Yangon, Myanmar

Tel.: +95-1-8603461,8603462

Fax: +95-1-8603463

Email: yangon@taitra.org.tw

#1IN3% Singapore

kR EE S+ 0

Taiwan Trade Center, Representative Office Registered
in Singapore

6 Temasek Boulevard, #09-03 Suntec Tower Four,
Singapore 038986

Tel.: +65 - 62350369

Fax: +65 - 62350315

Email: singapore@taitra.org.tw

#ZZE Thailand

SHREEZHD

Taiwan Trade Center, Bangkok

Unit 1204, 12 FI., GPF Witthayu Tower A 93/1 Wireless
Rd., Pathumwan, Bangkok 10330, Thailand

Tel.: +66-2-651-4470

Fax: +66-2-651-5923

Email: bangkok@taitra.org.tw

JE{EE The Philippines

BREEEZHL

Taiwan Trade Center, Manila

3rd Floor, Pacific Star Building, Sen. Gil J. Puyat Ave.
corner Makati Ave., Makati City, Philippines

Tel.: +63-2-8551-7281, 8551-7349, 8551-7339

Fax: +63-2-8551-6827

Email: manila@taitra.org.tw

#RE Vietnam

REBSPOERTHATRER

Taiwan Trade Center, Inc.

Representative Office in Ho Chi Minh City

Unit 1603, 16F, Central Plaza Office Building, No.17, Le
Duan Street, Dist.1, Ho Chi Minh City, Vietnam

Tel.: +84-8-3939-0837, 3939-0838, 3939-0840

Fax: +84-8-3939-0841

Email: hcmcity@taitra.org.tw

HrEBRSF Sri Lanka
BitHARE SR OE R RIRRER

Taipei World Trade Center Liaison Office in Colombo
Level 12, East Tower, World Trade Center, Colombo 01,
Sri Lanka

Tel.:+94-112-525-522 ~ 523 ~ 524 ~ 525
Fax:+94-112-433-357

Email: colombo@taitra.org.tw

Ri#HZFE Cambodia
INEHEEISENER

Representative office of Far East Trade Service Inc.,
Phnom Penh

Building TK Royal One, Unit 2C&D No.155,

Russian Blvd St 110, Toul Kork, PhnomPenh, Cambodia
Tel.: +885-23902695

Email: cambodia@taitra.org.tw

BN Australia

BRAEEZTD
Taiwan Trade Centre, Sydney

Suite 16. 01, Level 16, 55 Clarence Street Sydney,
NSW 2000, Australia

Tel.: +61-2-9279-4800

Fax: +61-2-9279-4811

Email: sydney@taitra.org.tw
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B 78 Brazil

BELEESHD

Taiwan Trade Center, Brazil

Av. Paulista, 1274, 13° Andar, CEP 01310-200, Sao
Paulo, SP, Brazil

Tel.: +55-11-3283-1811

Fax: +55-11-3283-1804

Email: brazil@taitra.org.tw

INZEX Canada

ZHZREESHD

Taiwan Trade Center, Toronto

2 Queen Street East, Suite 1410, Toronto, Ontario,
Canada M5C 3G7

Tel.: +1-416-363-9946

Fax: +1-416-363-2023

Email: toronto@taitra.org.tw

mEFEREE S0

Taiwan Trade Center, Vancouver

Suite 1730, PO BOX 11586, 650 West Georgia Street
Vancouver, B.C. V6B 4NB Canada

Tel.: +1-604-681-2787

Fax: +1-604-681-9886

Email: vancouver@taitra.org.tw

=mhaF Mexico

ERFREEZPDO

Taiwan Trade Center, Mexico City

Bosque de la Reforma 758, Col. Bosque de las Lomas,
C.P. 11700, Mexico D.F., Mexico

Tel: +52-55-52458889

Fax:+52-55-52458890

Email: mexico@taitra.org.tw

XB USA
ETHIAOM SRR

Taiwan Trade Center, New York

1 Penn Plaza, Suite 2025, New York, NY 10119, U.S.A.
Tel.: +1-212-904-1677

Fax: +1-212-904-1678

Email: newyork@taitra.org.tw

Bl=EEE S0
Taiwan Trade Center, Miami

5301 Blue Lagoon Drive, Suite 150, Miami, FL 33126, U.S.A.

Tel.: +1-305-266-9191
Fax: +1-305-266-8787
Email: miami@taitra.org.tw
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ZMEFEEBEZHDO

Taiwan Trade Center, Chicago

225 N. Michigan Ave., Suite 2304, Chicago, IL 60601,
US.A.

Tel.: +1-312-819-7350

Fax: +1-312-819-7346

Email: chicago@taitra.org.tw

E2UBEESZHD

Taiwan Trade Center, San Francisco

Suite 306, 5201 Great America Parkway, Santa Clara,
CA 95054, U.S.A.

Tel.: +1-408-988-5018

Fax: +1-408-988-5029

Email: sf@taitra.org.tw

AR EE S0

Taiwan Trade Center, Los Angeles

3660 Wilshire Blvd., Suite 528, Los Angeles, CA 90010,
U.S.A.

Tel.: +1-213-908-1801

Fax: +1-213-908-1805

Email: la@taitra.org.tw

R INFEE Bulgaria

RIFLREEZPFDO

Taiwan Trade Center, Sofia

Business Park Sofia, Building 2, 5 Fl., 1766 Sofia, Bulgaria
Tel.: +359-2-489-9736

Fax: +359-2-489-9734

Email: sofia@taitra.org.tw

7£E France

BRLEEEZHD

Taiwan Trade Center, Paris

75 Bis, Avenue, Marceau, 75116 Paris, France
Tel.: +33-1-5689-5300

Fax: +33-1-5689-5301

Email: paris@taitra.org.tw

&8 Germany

MEEXBEEZHD

Taiwan Trade Center, Duesseldorf

Immermannstr. 33, D-40210 Duesseldorf, Germany
Tel.: +49-211-78180

Fax: +49-211-781839

Email: dsdf@taitra.org.tw

REEBEEZFD

Taiwan Trade Center, Muenchen
Sonnenstr. 1, 80331 Muenchen, Germany
Tel.: +49-89-5126710

Fax: +49-89-51267171

Email: munich@taitra.org.tw

® ZF & Hungary

mERTEEEZH0

Taiwan Trade Center, Budapest

H-1056 Budapest, Vaci Utca 81, 1 emelet, Hungary
Tel.: +36-1-266-4662-4

Fax: +36-1-266-4665

Email: budapest@taitra.org.tw

FEAF Italy

KERBEZHL

Taiwan Trade Center, Milano

Via Stradivari, 4, 20131 Milano, Italy
Tel.: +39-02-2024-1008

Fax: +39-02-2042-2986

Email: milan@taitra.org.tw

fiE The Netherlands

BEAEEESZHD

Taiwan Trade Center, Rotterdam
Innsbruckweg 118, 3047 AH Rotterdam, The
Netherlands

Tel.: +31-10-446-0300

Fax: +31-10-462-5265

Email: rotterdam@taitra.org.tw

JEES Poland

E)REESHP0

Taiwan Trade Center, Warsaw

Ul. Emilii Plater 53, 17pietro, budynek WFCO00-113
Warsaw, Poland

Tel.: +48-22-370-5210

Email: warsaw@taitra.org.tw

#E Bt Romania
WMFETE L EE S0

Taiwan Trade Center, Bucharest

3Fl., 62-64 Buzesti Street Sector 1, Bucharest, Romania
Tel.: +40-21-3119971-73

Fax: +40-21-3119974

Email: bucharest@taitra.org.tw

##H Russia

BB EZEZHD

Taiwan Trade Center, Moscow

3FI., Gate 4, 24/2 Tverskaya Street, Korpus 1, Moscow
125009, Russia

Tel.: +7-495-234-2988

Fax: +7-495-234-2989

Email: moscow@taitra.org.tw

BRSEKEEZHD

Taiwan Trade Center, St. Petersburg

62, 3rd line of Vasilievsky Island, St. Petersburg
199178, Russia

Tel.: +7-812-677-3368

Fax: +7-812-677-3369

Email: stpetersburg@taitra.org.tw

FaHESF Spain

BEERSEEZP 0

Taiwan Trade Center, Barcelona

Muntaner 239, Ent. 4, 08021 Barcelona, Spain
Tel.: +34-932-419-306

Fax: +34-934-147-503

Email: barcelona@taitra.org.tw

TEH Turkey

FEEEREEZHD

Taiwan Trade Center, Istanbul

Eski Buyukdere Cad. Meydan Sok No: 3 Veko Giz
Plaza, Kat.: 13 34396, Maslak, Istanbul, Turkey
Tel.: +90-212-290-4000~4004

Fax: +90-212-290-4005

Email: istanbul@taitra.org.tw

5@ Ukraine

EEHEEESZHD

Taiwan Trade Center, Kyiv

7B/34, 13 Pimonenko Street, Kyiv 04050 Ukraine
Tel.: +380-44-5370982

Fax: +380-44-5370983

Email: kyiv@taitra.org.tw

B United Kingdom

RBBEESZHD

Taiwan Trade Centre, London

3 Fl., 29 Wilson Street, London EC2M 2SJ, UK
Tel.: +44-20-7638-4676

Fax: +44-20-7638-4686

Email: london@taitra.org.tw
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FEIN AFRICA

Fel 8 & #I 53 Algeria

MBREREEZFL

Taiwan Trade Centre, Algiers

36 Chemin Sidi Yahia, Lot No.4 Hydra, Algiers, Algeria
Tel.: +213 (21) 608114

Email: algiers@taitra.org.tw

R Egypt

RESEEZHD

Taiwan Trade Center, Cairo

4F, Plot No. 69, Sector 1, South 90 St. Fifth Settlement,
New Cairo, Egypt

Tel.: +20-100-718-2522, +20-121-154-9405

Email: cairo@taitra.org.tw

HIi Kenya

RELLBEESZHD

Taiwan Trade Center, Nairobi

I&M Bank House, 4th Floor, 2nd Ngong Avenue, Upper
Hill, P.O. Box 19363-00202, Nairobi, Kenya

Tel: +254-20-271-1187

Fax: +254-20-271-1169

Email: nairobi@taitra.org.tw

&K FI3 Nigeria

heHr 8 BE S0

Taiwan Trade Centre, Lagos

B9 Fl., South Atlantic Petroleum Towers, No. 1 Adeola

Odeku St., PMB 80145 Victoria Island, Lagos, Nigeria

Tel.: +234-806-287-5420, +234-810-359-6897,
+234-810-348-5548

Email: lagos@taitra.org.tw

#JE South Africa

YRR HEREEZHRD

Taiwan Trade Center, Johannesburg

Ground Floor, 5 Cradock Avenue, Rosebank 2196,
Johannesburg, South Africa

Tel.: +27-11-268-2004 (4~7 452K FR5E)

Fax: +27-11-268-2017

Email: johannesburg@taitra.org.tw
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FAER THE MIDDLE EAST

fREH Iran

ZEERREESZHD

Taiwan Trade Center, Tehran

4F, No. 47, Banisi (Former West Farzan) St., Africa
Ave., Tehran, Iran

Tel.: +98-21-8879-4243

Fax: +98-21-8820-8642

Email: tehran@taitra.org.tw

FIR{EES A AE U.AE.

HEREBZHD

Taiwan Trade Centre, Dubai

P.O. Box 5852, Dubai, U.A.E.

Office No 2, M(Mezzanine) Floor, Al-Shraifi Building 1,
(Opposite Karama Central Post Office), Zabeel Road,
Karama , UAE

Tel.: +971-4-396-7814

Fax: +971-4-396-8541

Email: dubai@taitra.org.tw

BlE4F State of Kuwait

MEESEREE SO

Taiwan Trade Centre, Kuwait

9th Floor, Mazaya Tower 2, Al Mutanabi St., Al Shargq,
P.O. Box: 5747 Safat 13058, State of Kuwait

Tel.: +965-2226-1971~3

Fax: +965-2226-1970

Email: kuwait@taitra.org.tw

LL&%l Israel

BhiX R EEZERIFHHD

Taiwan Trade & Innovation Center, Tel Aviv

18F, No. 3 Rothschild Boulevard 6688106, Tel Aviv,
Israel

Tel: +972-74-704-8547

Email: telaviv@taitra.org.tw

[ A9 0% 55 B 2 B

Domestic Offices

E1L#858 Taipei Headquarters
11012 St hAFERE 1E¥3335%4-748
4-7F, 333 Keelung Rd., Sec. 1, Taipei 11012,
Taiwan

Tel: +886-2-27255200 @
Fax: +886-2-27576632
Http://lwww.taitra.org.tw |
Email: taitra@taitra.org.tw @

©

HkE#EEE Branch Office in Taoyuan
33045tk E M IERS 1082557281

28F, 1082 Chung Cheng Rd., Taoyuan 33045,
Taiwan

Tel: +886-3-3561836

Fax: +886-3-3561826

Email: taoyuan@taitra.org.tw

2= | HKE

TTIREEER Branch Office in Hsinchu
30071 $mh Y 1RER2E% 2875761

6F, 287 Guang Fu Rd., Sec. 2, Hsinchu 30071,
Taiwan

Tel: +886-3-5163333

Fax: +886-3-5163567

Email: hsinchu@taitra.org.tw

B T BR

S SRR Branch Office in Taichung
407572 A E T EEE3865%312:29

9, 3F., No. 386, Shizheng Rd., Xitun Dist.,
Taichung City 40757, Taiwan

Tel: +886-4-22525600

Fax: +886-4-22522799

Email: taichung@taitra.org.tw

i =4 i B0 B

EfgiHEE Branch Office in Tainan
70057 =rah R THE”457 5% 1548

15F., No. 457, Cheng Gung Rd., Tainan 70057,
Taiwan

Tel: +886-6-2296623

Fax: +886-6-2296615

Email: tainan@taitra.org.tw

[ 1

Sift#=EE Branch Office in Kaohsiung
80251 B £ R R —I%28574-518

4-5F., No. 28, Min Chuan 1st Rd., Kaohsiung
80251, Taiwan

Tel: +886-7-3363113

Fax: +886-7-3363118

Email: kaohsiung@taitra.org.tw

2E S FR 2R 18E 2
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SrEinEEIkHEE

TAITRA Around the World
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TTC TAITRA

PERBEHNEZERHT

0122 B2 THEER—ER3335%5-712
Bah 1 +886-2-2725-5200
BE:+886-2-2757-6653

Email :taitra@taitra.org.tw

8L www taitra.org.tw




